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LOOK, CHUM... 


That last Manuscript you sent out . . 


Did the letter from the Editor say ‘This is 
a honey! Voucher for check going through 
today.’’ Or was it ‘Sorry, but this one just 
doesn’t jell?’’ 


Was it really a Story . . . or was it a talc 
or a narrative you tried to peddle as a Story? 
Do you actually know the essentials of a 
salable Story? 


Do you know the difference between Plot and 
Story . . . and why formula plots get the 
rejection slips while formula Stories get the 
checks? 


Do you know the Three Manners Of Preser:- 
tation . . . the only three used in the great 
majority of Short Stories . . . and just what 
parts of the Story should be written in each 
one? 


Do you know the Nine Ingredients inherent 
to most Stories . . . and where they should 
be used? 


Have you ever scen a picture of a well-con- 
structed Story . . . drawn to scale in graph 
form showing exactly what belongs where? 
Do you have on your desk a 500 word Syn- 
opsis of the Story . . . not of one particular 
story but of any Story in the Adventure, 
Sport, Love, Air, Sea, Far North, Detective, 
Mystery, Business Problem, Marital Life, 
‘Teen-Age Tribulation or what-have-you 
fields . . . all laid off in Scenes and Plot 
Steps ready for guidance in composition and 
Timing? 


NO? 
Then, Chum, you need 


MASTER FORMULA! 


95% of the Short Stories published today 
follow the pattern shown by MASTER FOR- 
MULA. Proof lies in the magazines on your 
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Isn't it time to quit fumbling? Gamble a 
penny post card for our ROAD MAP FOR 
WRITERS. It answers most of the questions 
posed above and gives you a wealth of writ- 
ing information you never knew about. 


Just address: 


MASTER FORMULA 


Box 1741 Fresno, California 


“The future belongs to those who prepare | 


for it now.” 


MAREN ELWOOD 


Authors representative, literary collabora- | 
tor, Author of the current non-fiction best 
seller, CHARACTERS MAKE YOUR| 
STORY (Houghton Mifflin,)  Book-of-the-' 
Month Club recommendation: WRITE 
THE SHORT SHORT (The Writer, Inc.), 


her latest book, 111 DON’TS FOR 


WRITERS, published by Gehrett-Truett 
Hall 
Fiction 
Radio 
English 
Journclism 
How to Study 
Public Speaking 
Humor & Gag Writing 
Prob. of the Prof. Writer 
Mystery & Detective 
Article & Feature 
Advertising 
Newspaper 
Publicity 
Juvenile 
Screen 
(Approved for Veterans; 

also non-quota Foreign Students) 

Established 1923 


Professional 
Training 
For Writers 


) Study by mail. Studio lectures. Individual | 


manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Bivd. Hollywood 27, California 


YOU CAN WIN! 


SOME OF THE FIRST PRIZES WON BY 
OUR STUDENTS THIS YEAR— 


$10,000 from Lipton Soup 

$10,000 from Kaiser-Frazer 

$5,000 from Pard Dog Food 

$5,000 from Kitchen Craft Flour 
$5,000 from Beet Sugar Industry 
$5,000 from Westinghouse 

$5,000 from Libby 

$2,000 from Quaker Oats 

8 $1,000 Prizes from Jimmy Fidler 
Packard Car from White Magic Soap 
Packard Car from Durkee Margarine 
Plymouth Car from White Sail Tissue 
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LETIN’ — bring you the finest Winning Help 
for the biggest contests now on. It’s yours 
for the asking! 


SHEPHERD SCHOOL 


Dept. J, 1015 Chestnut Street 
Philadelphia 7, Pa. 
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Your 


Christmas Shopping 


In A Single Letter 


2 What more thoughtful gift could you give 

a writing friend—or a friend interested im 

behind-the-scenes activity of writers—than 
sparkling, helpful issues of AUTHOR 

& JOURNALIST? 

Each issue a rersinder of your thought- 

fulness and best wishes throughout a 


whole year! 


§ PUT THESE PRICELESS WRITING TOOLS 
IN YOUR FRIEND’S STOCKING: 


THE WORLD’S BEST 
MARKET TIPS 

HELPFUL ARTICLES ON 
ALL KINDS OF 
WRITING 

LATEST TIPS FROM 
THE NATION’S 
EDITORS AND 
PUBLISHERS 

INSPIRATIONAL ARTI- 
CLES BY FAMOUS 
WR:TERS 

ANNOUNCEMENTS OF 
NEW PUBLICA- 
TIONS 
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‘ 

AUTHOR & makes these GIFT 
OFFER 

4 One year's oa cription for A&J, plus an 
7 attractive greeting card informing your 
4 friend of your aift to him, $2.00 

4 


> 2. Two GIFT PACKAGE subscriptions, $3.00 

3 63. Three GIFT PACKAGE subscriptions, $4.2 

6 4. One year’s subscription for A&J and a copy 

$ of Willard E. Hawkins’ The Technique of 
Pd Fiction (regularly $1.50, $2.75 

§ 5. Two GIFT PACKAGE subscriptions, with 
3 copies of The Technique of Fiction, $4.2 

6 6. Three GIFT PACKAGE subscriptions with 
, copies of The Technique of Fiction, $5.00 

@ Shop Early! Clip this coupon and mail with 

check m.o., or currency TODAY! 

| 
| Author & Journalist 

Denver 10, Colorado ! 
Gentlemen 


1 Please notify my friend(s), on Christmas, that ! 


am sending him (her, them) an A&J GIFT PACK- ] 


AGE. ! am enclosing $ in payment for 4 

Cffer No. | 2 3 4 5 6 1 

(circle one) 

MY Address is 


Send GIFT 


November, 


PACKAGE(S) to 


1950 


Jack Woodford’s new book tells 


HOW UNKNOWN WRITERS 
CAN GET A “BREAK” 


Publishers and edi- 
tors will hate 
Woodford for this 
daring expose... 
but YOU will thank 


him! 


Nothing like this book 
has ever been pub- 
lished! Send for your 
copy now! 


7. SWEAT and slave and drip blood to get 
that manuscript into shape. Then you ship 
it off to a publisher. It comes back. Again and 
again it comes back. Is the manuscript at fault? 
Sometimes. But most likely, says Jack Woodford, 
it comes back because vou're unknown and un- 
published . . . because the Loud Literary Lamas 
who think they know it all can’t recognize 
what the public will like and pay for. 
They didn't think Edgar Rice Burroughs was 
anv good. Or Rudyard Kipling. Or Chic Sale. 
Or scores of other writers they consistently re- 
jected. But these men went on to tremendous 
success. How was this success won? How might 
you do it? Read Jack Woodford’s “The Loud 
Literary Lamas of New York.” 


Loud Literary Lamas," Woodford tells why a 
rejection by a publisher could be the lackiest break of 
your life! He shows how many publishers can actually 
ruin a writer before he gets started He proves that if 


you realiy have something on the ball something the 
public wants you can literally thumb your nose at the 
publishing traternity and still make a lot of money froin 
your writing If you're interested in writing to sel, ‘ou 


must read ‘“‘The Loud Li.erary La:nas of New York 
No other writer in America would dare wes te, and release 
for publication, the startling facts in Lis book If you 
think Woodford has been daring Abr Hb ‘you ain't seen 
nothing vet'’’ Run, do not walk, to your nearest book 
store and ask for ‘“‘The Loud Literary Lamas of New 
York.’ Or, fil! in and mail the coupon. Send no money 
Just pay the postman $2.50, plus postage Money back in 
5 days if not delighted. This amazing volume could be 
the turning point of your writing career 


Vantage Press, Inc. 
230 W. 41st St.. New York 18 


SEND NO MONEY — MAIL COUPON 


Vantage Press, Inc., 

230 W. 4Ist St.. New York 18 

Piease send me copies of Jack Woodford's 
new book, The Loud Literary Lamas of New York. } 
I will pay postman $2.50 each, plus postage and | 
may get a full refund within 5 days if not sa is- 


fied 
SAVE POSTAGE /( ) Check here if you send 
payment with coupon, and we'll pay postage 


Name 


Address 
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There Are Two Ways of Becoming 


A SUCCESSFUL WRITER 


MAN | KNOW has practiced writing for twenty-five years, 

and has just managed to get his first novel published. 
At a writers club recently, he said that his success had been 
attained without aid from anyone, that he did not believe in 
literary counsellors. At the same moment, there sat in the 
group one of my clients who is seventeen years old and has 
sold a greater volume of material in the past two years than 
my friend who has labored at his craft a quarter of a century. 

| agreed with the gentleman that one could gain a modicum of success without 
help, if he were given enough time, patience and good luck. It is a question of how 
many years you want to struggle. how many disappointments you can stand, and 
how much success you want. Experience has shown that my methods enable a 
writer to succeed faster and ultimately go farther in his profession. 

| provide manuscript editing, corrective criticism or complete revision, as your 
work may require, but primarily | am interested in the development of your writing 
talent. 

Write today for my free circular entitled 
“Literary Help,’ and tell me about your writing problems. 


INTERVIEWS BY ARRANGEMENT ONLY. 


CHARLES CARSON, Literary 


601 So. Vermont Ave., Los Angeles 5, Calif. 


New Training Method 


AUTHORS makes SELLING 


4 BOOKS OF INTEREST EASIER...MORE SURE 


TO You! The CREATIVE ABILITY DEVEL- 
OPER starts with you, your equip- 
ment, your psychology, your own way 
WHERE TO SELL MAGAZINE ARTICLES by ; 
aid tatty Lin ves © of expression. Through a wonderful, 
market for your stories and articles. This new series of daily reports, charts, 
complete, handy 32.50 book lists over 1,400 tests and unique methods, you quickly 
— regularly buying NON-FICTION learn to write salable stories, articles, 
: plays, poems. 
This new training is excitingly dif- 
y elps 
Gates tells you where to start, what to write ferent and more effective...No tedi- 
about and where to begin. Sells for only $2 00. ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
WRITING FOR THE BUSINESS PRESS by Arthur You are aided to write freely, joy- 
Wimer, is the first book ever written about ously, at the peak of your capacity. 
Business Papers by Business Paper Editors. Low Cost. 


Jus f s 0 
ust off the Press $4.0 Complete information at no obligation. Ask 
for ‘Your Way to Successful Authorship.” 


SIMPLIFIED TRAINING COURSE 
1819 Gilpin Street @ Denver 6, Colorado 
Send TODAY 


for FREE 
BOOKLET 


WRITING FOR THE SCREEN by Clara Beranger 
brings you the know-how of writing for the 
screen. Just Published $3.00 
ORDER YOURS TODAY! 
WM. C. BROWN COMPANY 
DUBUQUE, IOWA 


| 


Author & Journalist 


Mostly Personal 


We have rounded up three reports on 
writers’ workshops to answer the many ques- 
tions we've had about how to start such 
study and self-help groups—and how to make 
them function. Each from a different part 
of the country, each somewhat different 
from the others but successfully functioning! 
With the variety, we hope we have provided 
the information necessary for the initiation 
of many more such groups which can be so 
helpful through mutual study and criticism 
among fellow writers. The advice in these 
articles has been well tested. 

But workshops aren’t what | wanted most 
to write about this month. Our book pub 
lishers’ market list provides a good excuse 
for getting off my chest a few observations 
I've gathered on the publishing situation 
in recent years. 

Book publishing has undergone consider- 
able strain and stress, and even considerable 
change, in the decade since I got hold of 
some hand-set type and a hand press with 
which to start publishing “serious” poetry 
(later, other work as well as poetry). The 
main conclusion I have come to in this 
decade is this: We are now undergoing a 
rather complete change in book publishing, 
and in another decade book publishing 
methods are likely to be greatly different 
from the methods usually followed today. 

\ good many people will think this no 
tion mistaken—or at least premature. But 
the seeds are deeply planted now, and if | 
am right, authors of books may have some 
serious adjustment to make to the changing 
conditions ahead. 

1 could cite a good many evidences—the 
general plight of trade publishing today, 
the slow sales of novels in trade editions, 
various developments in book manufactur- 
ing. the changing patterns among the book 
clubs, failure to develop strong new talent 
in the novel through trade publishing, and 
many more. In this short space, I shall dwell 
for a moment only on one evidence—the 
development of the 25-cent book. 

The past decade saw the development of 
this kind of publishing to a most aggressive 
and successful degree. There was a wobbly 


period in 1947, when the books couldn't 
seem to get enough space on the newsstands 
and the 25-cent publishers were plagued by 
returns of unsold copies. Both problems 
have now been licked quite effectively. In 
deed, I should say that the most effective 
job in publishing today is being done in the 
25-cent field. 

What does this have to do with regular 
methods of publishing? Consider the fol 
lowing: (1) 25-cent books are published 
completely outside the patterns used for 
centuries for books; they are manufactured 
in a completely different manner, and they 
are distributed in a completely different 
manner. (2) 25-cent books are evidently 
capturing much of the sale for trade fiction, 
for the rental library, and, recently, for the 
book clubs. (3) 25-cent books are no longer 
to be considered exclusively as “cheap re 
prints’; the most established firms occa- 
sionally have tried an original title with 
success, and an aggressive new firm (Gold 
Medal Books) is publishing originals only 
in 25-cent style. The publication of originals 
in paper-bound, inexpensive books is not 
only here to stay but will increase. ‘The 
success of such a firm as Gold Medal Books 
—or if that effort should fail, the success of 
some firms which will follow it—will force 
others to do the same. Recently one of the 
officers of Pocket Books spoke out against 
the use of originals in 25-cent books. It is 
my considered prediction that five or ten 
years from now if Pocket Books doesn’t 
have a large proportion of originals among 
its new titles, it will not be then one ol 
largest firms in its field. (4) Creeping into 
25-cent publishing is a recognition that those 
responsible for it are dealing with methods 
outside traditional trade book publishing. 
The consequence is a different psychology. 
That psychology is more akin to that of the 
large magazine publishers than it is to that 
of trade book publishing. For example, 
book publishers have long thought that 
books need to be tested out in original high- 
priced editions and then, if successful, made 
available in cheaper form. Magazine editors, 
I'm afraid, would be rather bewildered by 
such psychology: they are very much accus 
tomed to getting out—each week or each 
month—material which hasn't been pre-test 
ed at all and still sells more than any book 


(Continued on page 33) 
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but they're not so funny to the struggling young writers themselves. And vou know, we don't 
think they're so verv funny either 


No, we've been arouad the writing field long enough to know that the job of breaking into steady 
sales and getting a writing carcer going is anything but a joke. It isn’t easy, and it isn’t funny, to go on 
writing script after script, struggling to make each One the best possible — only to have it return, all 
too often, with a rejection slip or cryptic note which frustrates because you don't know if your. script 
was refused because a similar one had been bought recently, or because of certain objections to plot or tech 
nique or subject, or just because the script is basically bad 


We understand these things well, and so you can depend on sympathetic and understanding treat 
ment when you submit a script to SMA. For two reasons, actually: one the fact that vou can’t work with 
writers through the vears without growing to like and understand them thoroughly, and the other a sound 
business reason. It’s so simple that people sometimes tend to forget it: today’s top writers were once where 
new writers are today, and a good many of today’s new writers are going to move right up to the top and 
become extremely profitable to themselves and to the agency which represents them. 


Well be happy to see some of your work. Youll receive point-by-point, easy to understand analysis 
and advice if vou need it, and top sales service if your script is a seller or can be made one 


TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we’ll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
and other foreign sales 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, payable with material sent, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words). $25 for books of all lengths; information on terms for other 
types of material upon request. We drop all fees after we make several sales for new clients. A stamped, 
self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19, N.Y. 


Comment on Scott Meredith's WREEING TO SELL: 

“Well, Scott Meredith, the writer's agent. has gone and done it. Yes, he has written a new bible 
for writers that is a clear blueprint for all hoping to break into the selling game. In his new 
hook, Meredith gives vou the trade talk in’ everyday speech. Here is a book that is a must for all 
of vou who dream of someday selling vour brain-child.” 


Bridgeport (Conn.) Life 
Order vour copy trom vour local bookseller, or directly from the publishers, Harper and 
Brothers, 19 BF. 35rd St.. New York 16. 82.75 
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HERE I COME 


CLEMENT 


WOOD 


My dear writer, what would you pay ton 
a tip as to how to eliminate all rejection 
Slips?—a up which will definitely remove 
at least 99 per cent plus of all the annoy 
ances connected with them? 

Here the method is. It will cost vou not 
one cent, beyond the trouble of reading this 
article, and following it carefully. It will 
cost nobody anything, except a little honesty 
part, and a check to me from the 
generous editors of Author & Journalist, as 
large as their balance is after their incon: 
tax has been paid. 

Let's take the most recent case in which 
I! used this method. Last month, I finished 
a book manuscript—let’s be frank, call 
if a volume of children’s verse. for that was 


What it} was—and promptly decided that 
Simon & Schuster was the house to bring 
it out. This decision on part had 


weighty reasoning behind it. Ess-and-Ess 
the Inner Sanctum, to us chronic 
acs-have always been the politest concoc 
tors of rejection slips in the trade, as w: 
in the profession call the philanthropists 
have deris their in 
from. its Thev have never 
published any aescribed 
seller 


logomani 


consented — to 
WIIters, 
book that 
in advance 
reason; Whether the theme 
van Loon on. the sexual 
quartz crystals: how to collect your income 
tax: in the Whodunit class, Who Killed 
the Taft-Hartley Bill? or, among juveniles, 
the promising work of the gifted beginne: 
Walt Disnev, whose Mickey Mouse I venture 
to prophesy will ultimately be heard. of. 
So LT typed the opus on puce art paper 
with opalescent silk threads running through 
it; bound it in an orchid pressure binder; 
wrapped it in Christmas paper tied with 
“Happy Birthday to You” paper itbbons: 
expressed it PAID, to prevent 


who 
comes 
wasn't 
and with good 
was Hendrik 
aberrations of 


is best 


addressed it, 


its being refused by the platinum blonde 


Petty Inner Sanctum 
opened an account at the 
of the Corn Exchange, to take care of che 
overflow rovalties. 

But did not 
Ostermoor. Not me! Without hesitation, | 
took the next hurdle at Instead of 
selfishly leaving the whole burden of eit 


recepulonist: and 


nearest. branch 


rest on my laurels or ms 


once. 


November, 1950 


SIMON & SCHUSTER, 


No Rejection Slips 


ing on the overworked staff headed by J]. A. 
Goodman, Henry Simon, and Dorothy Ben 
nett, Pat once relieved them of the burden 
of the editorial reading of the manuscript. 
I spent three quarters of an hour giving 
lisy-Witsy Songy-Wongies a searching read 
ing with fine-tooth Not entirely 
to mv amazement, E found it a magnificent 
manuscript, with not even a single tantt 
I had to overlook. I didn’t believe I had had 


comb. 


it in me: and now it was out of me, al 
ready! “This meant an acceptance +t once, 
of course. Elated and trifle ex-ited, I 
laid a wad of unpaid bills over my type 


writer, to keep out dust and moths, and 
went for a walk on the beach. 

Phe beach had the ocean on the other 
side of it. Instead of quoting, at this point 
“Roll on, thou deep and dark blue et cetera,” 
I'm going to get right down to the meat of 
the matter; the brass tacks I was not sitting 


on. On this important walk, I took all 
the rest of the hurdles, one by one, in my 
stride. Ess-and-Fss didn’t receive a manu 
script from Clement Wood every day. For 


all T know, they might even boast of that 


fact. Lheyv had never received a manuscript 
precisely like this one before. “That was a 
scientific fact. which IT have discovered is 
ipproximately true of every manuscript, 


even the one yowre working on, right now. 
Practically before they had received it—as 
tomatter of caution, I will word it as the 
first second humanly possible after open- 
ing the package, and standing dazed before 
its contents, with gasps of delight, and gis 


ing it the swiltest gander any publisher 
ever gave an author's lovechild (‘gander” 
is the male goose) -T sensed that the whole 


stalf would sit around, in a fury of indig 
nation because even the telegraph and the 
They might even 
about this, at 


telephone were slow. 


write to them Congressman 


once. Lo keep a written record of the nent 
vital step, they would wire, PREPALD. to 
prevent the message’s being refused by me. 
\s I strode the beach, with the ocean on 


the other side of it. ignoring even conchs., 
pecten irradiens, and precious wentlesraps 
ino excitement, with trembling fingers 
I took the telegram from the excited West 


ern Union boy of ninety-three working to 
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put his grandchildren through the Interne- 
tional Correspondence School, and whistling 
My Hero and Don’t Fence Me In in counter- 
part, tore open the envelope. 

One swift triumphant glance, such as a 
Napoleon or a John Lewis might have 
given it, and the gist of the message was 
mine: 

CLEMENT YOU LIEDER- 

KRANZ WE’RE WIRING A THOUS- 


AND ADVANCE ROYALTIES ON 
I W S W MUST HAVE OPTION 
ON NEXT TWENTY BOOKS AD- 


VANCE DOUBLING GEOMETRICAL 

RATIO EACH TIME WE’RE HUMB- 

LY GRATEFUL FOR THE OPPOR- 

TUNITY YOU'RE GIVING US 

HANK SIMON. 

And about time, too! I strode more vig- 
orously down the beach. On second thought, 
two thousand would be more reasonable. 
Or, say, five thousand, a good round figure. 
I began to be troubled by thoughts of my 
income tax. Perhaps I could have the:n 
predate the payment in fifths the last fiv. 
years. I glowed at the gratitude I would 
receive, from relieving Hank and the rest 
of the responsibility of making any finan 
cial decision. 

But that couldn’t be all the 
book that important called) for heroi 
coping. [ reopened the ocre halfsheet men 
tally, and read ahead thoughtfully: 

THE WHOLE ESSANDESS EDITOR 


messive! 


IAL STAFF INCLUDING SALES 
FORCE AND LAYOUT EXPERTS 
ARE BOARDING A CLIPPER FOR 


PONTF. VEDRA BEACH, WITH ALL 
OUR ARTISTS, TO MAKE FINAL 
PLANS FOR THE MAJOR PUBLISH 
ING ACHIEVEMENT OF THE CEN- 
TURY. HAVE WIRED PONTE VED 
RA CLUB FOR RESERVATIONS EX 
PECT YOU AND GLORIA FOR BAN 
QUET THERE TONIGHT. PROSIT. 
HANK. 
Phat was a litthe more like it. They had 
overlooked including Richard Rodgers, Sig 
mund Romberg, Billy Rose, and the dozen 


other leading ASCAP composers, to COn 
tract to write the tunes for 1 W oS W and 
turn it into a Theatre Guild musical, and 
Disnev himself to take over the Hollywood 


rights. And television musn't be forgotten 
either. Oh, give them another day for that. 
Also— 

At that point, turned abruptly, and 
walked back down the beach, to share with 
Gloria all that had happened, and get her 
aid in receiving the delegations. By the 
time I had reached home, | recalled vaguely 

that the telegram had said something about 


bringing along the executives of the Book 
of-the-Month Club, and the judges for the 
Pulitzer Prize. What a pity the judges for 
the Nobel Prize spoke only Swedish! But 
Kss-and-Ess must have an interpreter . . . 

For four weeks, the cyclonic daily successes 
of | WS W mounted in a way to turn 
Paracutin into an anthill. This was my 
first acceptance by the Inner Sanctum, and 
I felt it was only fair that it marked, as 
they deferentially put it, the coming-of-age 
of American publishing. Just before the 
month was up, I took the final step needed 
to complete my method. I had_ finished 
another little opus; and, to relieve the 
burden on Hank, Dot, and the marvelous 
rest of them, I sent it out to another pub- 
lisher. I expanded in the tropic glow of 
my own parapsychology: it was something 
to be gifted with such prescience that I 
could tell, in advance, each stage in the 
tumultuous acceptance — Ess-and-Ess had 
given my woodcolt. 

The morning a letter came with the fa- 
miliar Simon & Schuster name printed in 
the corner, I had walked the beach again; 
and had blushingly torn open the incredible 
acceptance of the second manuscript by the 
second publisher, with even more flattering 
terms. At the postoffice, I casually accepted 
the tiny Ess-and-Ess envelope, and almost 
left it unopened. How could they add any- 
thing, now, to my double-barrelled triumph! 
But it was only fair to them, of course, to 
do them the courtesy of opening their let- 
ter. I gave it a casual glance, and then 
replaced it in its envelope, with the satisfy- 
ing inner feeling that never my life 
had I enjoyed an acceptance as much as 
this month, basking in the glow of the re 
ception they had given, at my dictation, to 
Iws W. 

1 realize that you might like to know 
precisely what the letter contained. And 
yet, isn’t that rather a personal matter be 
tween Dot Bennett and me? I’ve given you 
the gist of the telegrams | had already 
enjoyed so. But perhaps, to show how pet 
fectly the system works, a few excerpts trom 
her letter might profitably be shared with 
you. 

The tirst feeling | had was that the whole 
letter was a misprint. Or that, by mistake, 
a letter meant tor someone else had my 
name, by a typographical error, put at its 
head. Or that some untortunate accident 
or even some sinister trick had been played 
in the Inner Sanctum office; and the manu 
script of some study of the uses of Hoti 
with the Greek ablative had been change- 
linged tor my I WS W. 

—She appreciated my her 


letting see 


Author & Journalist 


the manuscript, the hist paragraph said. 
Well, | should think she would! 
Something was wrong with their list, she 
made it clear; so that, rather than junk it 
and print I W S W instead, they were 
going to be old-fashioned enough to stick 
to their list. Only a few of the poems, 
she wrote, were suitable for their editors 


up to the age of six—no, it was their audi- 
ence of children she was writing about. I 
vaguely gathered that if I had been six, an 


acceptance would have beem automatic, 

The stationery was beautiful, the 
stenographer’s mame was indicated by a 
cryptic /isa. All these things count. 

But even that could not, for one second, 
take from me my month’s triumph, as the 
leading author in the whole history of Ess 
and-Ess. I’ve almost got nerve enough to 
have myself accepted by Scribner’s next. 
The method is as easy as falling off a log, 
and the result is similar. 


WRITERS’? WORKSHOPS 


HOW TO START ONE 


DUDLEY BROOKS 


Would you like to help start a writers’ 
workshop? Or improve the one you are in? 
From my direct experience with 9, from The 
Stranglers, Madison, Wisconsin, 1915-17 
(“Let's strangle out to Gardiner’s, fellows, 
ond read some poetry”) to The Creative 
Companions, Milwaukee County, May, 1950, 
I have drawn several firm conclusions. 

Let me first define “workshop.” [I mean 
a creative group. The writers’ social club, 
the literary Club meeting for critical appreci 
ation and discussion, the annual conference 
and the class which is taught by the valuable 
discussion technique are outside the scope 
of this article. | am talking about the local 
group of active writers which meets fairly 
Gften to help the members on the pieces they 
are then working on. 

Among the numerous questions, some of 
which still bother me, I have answered to a 
definite extent the following: How big 
should the group be? How often should it 
meety What sort of members work best: 
How should it be organized? What should 
the meetings take up? How should they be 
conducted? What keeps a workshop going: 

How big? Vhe 9 IT know best range from 

(The Plot Round Robin, working by co1 
respondence), 6 (The Milwaukee County 
Writers and The Writers’ Circle), and 
(Uhe Fiction Writers’ Workshop) 25 
(Uhe Stranglers and, formerly, The Mil 
waukee  Fictioneers), with the theoretic 
gross opumum 12 (The Cooperative Writers 
‘The Outer Campus Club, The Creative Com 
panions). However, since seldom do all 
members attend (I have known of no occa 
sion), and it is the session which counts 
the problem is to find the ratio of gross 
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(total membership) to net (session mem- 
bership). [find that the optimum net 
ranges from 5 to 8, the variation arising 
from differences of personality and sorts of 
problems. A gross of 12 will produce a net 
optimum if the club has the right sort of 
members, those who let nothing but emer- 
gencies keep them away. 

The spread between gross and net must 
not open the liability of almost complete 
change of personnel from session to session. 
\n active core must persist. “The Milwaukee 
Fictioneers, by far the best of the 9, had 
(1935 — 38) a gross of 25, and (average) net 
of 12, and (within the 12) a working net 
(with personnel shifting from problem to 
problem during the meeting) from 4 to 9. 
It now has a gross of 12 and a usual net of 
6—as does The Creative Companions. With 
12 to 15 present but only 5 to 8 active on 
any item, a meeting may go well if (1) even 
those uncontributing remain attentive, cer- 
tainly do not start side conversations, and 
(2) betore the session ends everybody has 
taken a good whack at some problem. Other 
wise each non-participant retards or blocks 
the group’s working integration. 

Meet how often? Every two weeks or every 
three weeks. Once a week is too often to 
maintain, and once a month is too seldom 
to train the group to snap into the working 
mood without wasting an hour to warm up. 

What members? Age does not matter, De 
gree ol writing experience does matter, per 
haps not crucially. The one big thing ts 
that the members must become a team which 
reorganizes easily and spontaneously to solve 
impromptu. Sex matters 


problems 
Degree of schooling 


not at all, as 


sprung 
such. 
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seems of no importance except for groups 
dealing with interpretative items; then pe? 
haps the more schooling the better. The 
Milwaukee Fictioneers, organized 1931, were 
masculine through 1946, mixed thereafter, 
with equally effective sessions each way. 


However, a group with wide range of 


writing maturity doesn’t fully integrate. The 
experienced members are impatient at the 
sappiness of the novices, who, in turn, fall 


silent as they discover how ignorant they 
are. \ shop can't take time out to teach 
elementary technique. “Though 
learn from each other, they do so piecemeal 
by intuition and inference. Further, Im 
sure that interpretative interests won't mix 
with the popular, because they are not 
congruous. Every attempt which have 
seen has rapidly produced futilitv and frus 
tration. Phe writers of serious fiction or ol 
philosophical, evaluative articles hardly: con 
ceal then for the mere entertamers 
who in turn think it’s silly not to go after 
the monev and anyway often don’t know 
what the devil the others are driving at and 
don't much care. The Stranglers (masculine; 
poetry, the serious essay) and The Milwau 
kee County Writers (feminine: serious 
novels) were Congruous as interpreters, Phe 
other entertainers 0} 
writers of practical articles. 

Finally, the members must all be writers 
The only, and 


scorn 


7 were congruous as 


not mere talkers or vearners. 


SCHOOL DAZE 


Ray Fogarty 


To write for dough, thought Jim O'Toole, 
I gotta get me in a school 

Where they are hep to all the tricks 

Of writing for the pulps and slicks. 

(He might be great!) 


But Lesson One (at last it came!) 
Debunked his hope of knowing fame 
Some land vou need to start, a lot, 
Or. as the lesson said, a “plot.” 
(Hmm, Real Estate?) 

Then Lesson Pwo; that made him squirm 
It dealt with something called “plot germ. 
Why even if he had a plot, 

‘Lo look for germs on it, he'd not. 

(Could they mean worms?) 


When Lesson Three spoke of a “hook” 
You had to have to make them look, 
On him, Jim felt, someone was wishing 
\ correspondence course on fishing. 
(Why, natch—the terms!) 
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slight, exception might be a thoroughly in- 
formed student of the markets (such as was 
Raymond Palmer before he left The Fic- 
tioneers to edit), who serves chiefly a nega- 
tive function: “That’s taboo.” “They want 
them much shorter.” “They had a story on 
that idea last month.” “Name Writers do 
all their novelettes.” 

‘These, then, are the four qualifications | 
would call basic: productiveness, perceptive 
(catching the point),  imventiveness 
(generating ideas easily), and congeniality 
with all the other members. Other valuable 
qualities will come out of the interplay of 
these in group action. 


NeSS 


How organized? This is easy. As informal 
ly as possible. Until early in 1949. The Mil 
waukee Fictioneers had a president (Law 
rence’ Keating, founder; Westerns, adven 
ture, juvenile books, specialty books, slick 
romances) and, for several years, a selfap 
pointed secretary (Arthur ‘Tofte: Esquire, 
ctc.), but now has a bare minimum organi 
vation: Rotating chairmanship, the incum 
bent conducting the current meeting (usual 
lv in his home), notifving members as to 
time and place, keeping things going during 
the 25-hour session, serving light” re 
freshments. He acts when his turn comes 
ccording to a fixed list, without being re 
minced. Each session self-contained, hence 
ne dues or records. The traditions as to 
linding and testing and dropping personnel 
nd conducting the whole affair kept orally. 
After 10 to 20 minutes of conversation, the 
chairman asks who wants help. Friends do 
not need parliamentary rules; those recently 
helped give others first chance. easy 
going «ollaborative action pulls the group 
together into a workshop. The active center 
shifts to the person who wants help, 
Discuss what? For fiction, discuss ideas and 
plots. Against my advice, The Milwaukee 
County Writers began by reading complete 
manuscripts (which is against The Fiction 
tradition), with much success; but 
the end of its 21%-vear life, it too 
discussion of ideas and action 
Market discussion is usually inci 
How much diversity. of material? 
Any degree within this formula: Not 
than 13 of those present have definite ex 
perience im the specific type of material 
(love, detective, etc.). When The Fiction 
cers had Stanley Weinbaum, Pal 
iner, Leo Schmidt, Robert Bloch, and Ralph 
Milne Farley able to handle science fantasy, 
plot holes were filled and snarls untangled 
in jig time. Now Bob has to go it’ pretty 
much alone: fortunately, his active imagi 
nation can spin a book from a suggested 
one of his gimmicks. Diversity in 


eers’ 
toward 
shifted to 
structure. 


dental. 
less 


twist of 
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medium (play, radio drama, magazine story, 
book) matters less. We have spent profit 
able evenings building up with Esther Olson 
one of her successful high school plays, deal 
ing with plot angles of an historical novel 
with Ann Powers, developing situations fo1 
a Seventeen story with Charles Peterson. 
The point is to have diversity in unity, I 
all are for one kind (say the serious novel) , 
they should vary greatly in background read- 
ing and personal experience to provide the 
stimulating novelty which generates the cre- 
ativeness of the group. Better a_ blazing 
Catherine-wheel of wild ideas than every- 
body bogging down in the same mudhole. 

Discuss how? Don’t let an egotist change 
the questioner’s objective—from, say, juve 
nile to crime action. Let no member insist 
on his suggestion too much; get a lot of 
possibilities. Don’t overload less experienced 
members; variety bewilders them. And don’t 
quite complete their plots or they'll never 
write the stories. Leave everyone stimulated 
cnough to complete the piece after he goes 
bome. If inflexible questioner keeps 
finding fault with all suggestions, change to 
somebody else’s problem. If a person is 
touchy at adverse criticism, tactfully leave 
him alone. However, give encouragement to 
any member who is in a blue funk, by point 
ing out where he’s good, for what he needs 
is renewed self-confidence rather than ideas. 

How survive? Oh, brother! ‘That’s the 
question. Develop a pool of candidates. In 
duct only one at a time and work him 
thoroughly in before taking another. Keep 
everything simple, clear, friendly; allow no 
cliques to develop. Don’t drag a problem 
out till many members become bored. Bette: 
seldom carry a discussion into a following 
meeting. Keep out egotists, non-producers, 
and the mentally inflexible. 

There’s a lot to learn about workshop 
techniques. IT am using The Creative Com 
panions as a laboratory for that. Don’t quit 
casily. The successful workshop, like the 
successful marriage, takes more than honey 
moon enthusiasm, Build it up. 


A POETRY WORKSHOP 


CADHERINE BERRY 


‘The Poetry Society of Colorado has been 
conducting very successful Afternoon 
Workshop and perhaps their method of pro 
cedure may be of interest to other groups 
wondering how to go about forming and 
handling a workshop. 

We met once a month, for a 
period, with a member to act as director of 
the meetings, and several assistants, Each 


two hou 
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month a different critic was asked to judge 
the poems which were submitted. ‘These 
poems were given to him (or her) a month 
in advance of the meeting at which he was 
to appear, and were submitted anonymously. 

The director chose the critics and we were 
fortunate to have had some really good 
people to call upon: one month an eminent 
professor of English and creative writing 
authority, and an expert on juvenile 
verse, a well-known successful writer of light 
verse, an authority on ballads. Naturally, 
when the critic was an expert in a certain 
field of verse, we submitted that type of 
poetry for criticism. Other months the 
poems could be any type or subject. 

Our guest critic devoted anywhere from 
« half hour to an hour to reading the poems, 
giving his suggestions for changes or cor- 
rection, his general opinion of each poem, 
‘nd sometimes tips on where a poem might 
find a market. All of this information was 
already written on the poems which were 
given back to the authors at the end of the 
meeting. As the poems were submitted 
anonymously there was no cause for em- 


barrassment (or undue pride!) . 

We also gave short periods of time to 
market tips, information about publications, 
short reviews of books on writing, and any 
unusual or interesting experiences in writing 
or selling by the members present. 

The general opinion at the end of the 


year was that the meetings had not only 
been very interesting, but extremely helpful, 
as many of the verses submitted were later 
sold or won prizes in contests. 


STRICTLY WORKSHOP 
ALBERTA QUINN MILLER 


The Spokane “Fiction Scribes” is a group 
of enthusiastic women writers, convening the 
first and third ‘Thursdays of each month. 
Regular meetings are held in the heart of 
the city in a bare litthe room of the YMCA. 
Members sit on hard straight chairs around 
«a big table. While each member reads her 
manuscript, she has great Competition; fire 

(Continued on page 31) 
WRITER’S STYLE 
Mary N. S. Whiteley 
I know a writer living where 
Her feet are treading only air, 


And for a hair-do she will wear 
\ bunch of pencils in her hair, 


1] 


ALAN SWALLOW 


A writer’s library. 


This month I shall list some books which 
are most valuable to the writer of non-fic- 
tion. Such a list is difficult to make. Prob- 
ably even more than for the writing of 
fiction, books about writing non-fiction aic 
legion. They vary from the sound book on 
composition or the first book in journalism 
to the book specifically devoted to the maga- 
zine article. Since the modern magazine 
article is more closely allied to the journal 
istic feature than it is to the traditional 
essay, all three types of books are likely to 
complement each other very well. 

For basic composition, the newest—and in 
many ways the best for years—is Fundament 
als of Good Writing by Cleanth Brooks and 
Robert Penn Warren. This book I was 
pleased to review in the September issue. 

In directing myself through the 
quantity of books on the magazine article 
and the feature, I am glad to acknowledge 
indebtedness to Elmo Scott Watson, teachei 
of writing and of journalism at Nortliwest 
ern for many years, and now chairman ot 
the department of journalism at the Uni 
versity of Denver. And here is the list: 


1. How to Write Special Feature Articles 
by Willard G. Bleyer. 

2. How to Write and Sell Non-Fiction by 
F. Fraser Bond. 

3. Magazine Article Writing by Ernest 
Brennecke and Donald L. Clark. 

4. Magazine Writing and Editing by Mit 
chell V. Charnley and Blair Converse. 

5. Modern Feature Writing by H. F. Ha 
rington and Elmo Scott Watson. 

6. Pathways to Print by H. F. Harrington 
and Lawrence Martin. 

7. Writing and Selling Special Feature 
Articles by Helen Patterson. (This is one of 
the true “classics” in this field.) 

8. Modern Feature Writing by Dewitt C. 
Reddick. 

9. Writing Journalistic Features by Perley 
1. Reed. 

10. Writing the Feature Articles by Walt 
er A. Steigleman. 

11. How to Write for a Living by Trent 
well Mason White. 

12. Writing to Sell by Edwin Wildman. 

13. Writing for Profit by Donald Wil 
heli. 
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great 


ADVISING THE BEGINNER 


Books on Non-Fiction; Rights 


This list may seem bewilderingly long. 
However, the reader may, from the titles, 
rather easily pick the two or three books 
which would seem closest to his particular 
interests, keeping the others in mind for 
any later chance he may have to examine 
them for new ideas or additional tips on 
writing in this largest of all markets. 

Several months ago a church youth pape? 
bought a 1000 word article. I specified that 
! wanted to reserve book rights, and I was 
informed that this magazine bought only 
first rights. Now 1 receive word from an 
other church paper that it has purchased 
the article from the original publisher ac- 
cording to an arrangement standing between 
the two. The whole business gripes me be- 
cause (1) am preparing book material 
right now, and I have a promise from one 
book firm that it will include many of my 
pieces in a compilation of similar articles; 
(2) the original paper paid me only $7.50 
for the article, with photos. Is there any- 
thing that I can do to stop this, and further 
use of already published material? If not, 
is there any way that I can also collect on 
this reprint? 

The questioner indicates, in the first 
place, some confusion about rights. She is 
evidently fearful that the publication of the 
material by the second magazine will inter- 


fere with book rights. This is not true, 
usually. Magazine rights (serial rights) are 


quite distinct from book rights. In_ this 
case, the first publication used “first: seriai 
rights.” but there are further serial rights, 
called second, third, etc. The second paper, 
then, would be purchasing “second serial 
rights."”. None of these has much to do with 
the book publication. If she were selling a 
full book of her own composition to a book 
publisher, that publisher might be somewhat 
concerned over the sale of second serial 
rights before book publication. Usually, that 
is, the book publisher considers that the 
iuthor has first serial rights exclusively; but 
the book contract will assign the second and 
third serial rights to the publisher under a 
specified financial understanding in the 
event of the sale of those rights. I do not 
believe that a book publisher would very 
frequently hold off acceptance if the book 
manuscript appeared at such a time that 
second as well as first serial rights would 
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normally have been sold; certainly in the 
case of an anthology of pieces, such as the 
questioner indicates, the publisher is likely 
to consider the sale of this second serial 
right as of minor importance. 

The real problem here is not interference 
with book rights, but instead the problem 
of “selling” second rights. In this case, the 
author has had no opportunity to control use 
of second serial rights, even though the first 
paper assured her that it purchased only 
first serial rights; further, the second serial 
rights are apparently to be given away with- 
out payment to the author, even after very 
poor payment for the first rights. Both are 
completely unfair. 

My advice to the questioner would be to 
write to the second magazine, and to make 
a carbon of this letter to send to the first 
paper. She should check her correspondence 
with the first paper to be certain of her 
ground—that is, that she did not contract, 
in effect, to sell more than the first serial 
rights. (If she did really contract to sell first 
and second serial rights, she will have no 
opportunity, unfortunately, to control the 
sale of the second serial rights.) I should 
say in the letter to the second paper that I 
would be completely unwilling to let the 
paper have second serial rights without rea- 


THE MAGAZINE 


TRAVEL MAGAZINES by PEARL ANOE 


Many years ago the president of the Bur- 
pee Seed Company received a letter from a 
very old lady. He published it in his spring 
catalog: 

“Dear Mr. Burpee:—I have used your 
seeds for over fifty years. 

“Now I'd like to know why you print on 
each packet and throughout your catalogs— 
‘BURPEE’S SEEDS GROW.’ What do you 
expect them to do—sing and dance?” 

Down-to-earth Grandma bought Burpee’s 
seeds because they did grow, but she might 
have discovered, had she been an imagina- 
tive person, that the feathery tops of her 
rows of carrots really danced in summer’s 
gay wind, and saucy little sprites sang on 
moonlight nights in the white moonflowers 
which covered her front porch. 

Today’s travel articles grow from seeds 
planted by travel, research, and work, but 
they must also sing and dance if they in- 
terest readers who are planning a vacation, 
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sonable compensation, and I should cite the 
correspondence with the original purchaser 
to indicate that the first paper does not 
have the authority to sell that second serial 
right; the writer alone, in that case, has 
the right to decide when and where to sell 
the second serial permission. With the letter 
going to both editors involved, I believe 
that this situation would be cleared up. 

In this particular situation, there is prob- 
ably some misunderstanding among the per- 
sons involved. The first editor mentioned 
by the questioner is on the staff of one of 
the reputable publishers of church papers. 
It is possible that this editor indicated that 
his paper did not purchase book rights but 
did purchase all serial rights. In that case, 
the author, in accepting the payment for the 
article, did contract to sell the serial rights. 
(This is apart from what is just in the mat- 
ter; my own position, and that of Av&J on 
behalf of the rights of authors, would be 
that magazine editors should purchase only 
one right at a time.) If, in fact, the editor 
did commit his paper to the purchase of 
only the one right and then proceeded to 
sell the second right, the author has the 
recourse of group pressure through her writ- 
ing group, through the work of A&J, and— 
ultimately—through legal action. 


WORLD 


or are forced to be arm-chair travelers. 

[ have discovered, the hard way, that edi- 
tors demand certain essentials such as ac- 
curate descriptions of “places to see; what 
to do; suitable clothes to wear; approximate 
cost of lodging and food; and convenient 
transportation”; yet, after years of free-lance 
writing and the past five years a daily job 
of sending out an average of one feature 
story a day the year around, to newspapers 
and magazines, plus seasonal releases every 
few weeks to some 270 newspapers—radio 
articles and some for television—all to lure 
visitors to the “state that tops the nation,” 
[ also know that many editors want the story 
to sing and dance to a happy ending. 

They do not want Chamber of Commerce 
description, nor hackneyed phrases. They 
do like a few new and unusual adjectives 
threaded through the article to add color 
and pulling power. They do want anecdotes 
about people, which help bring a check in- 
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stead of a fat envelope homing into my 
mailbox—paid for by my own stamps. 

History is woven into today’s travel pic- 
ture as artfully as it is used in the fiction 
story. Editors and readers like dialogue, 
too, when used to further the progress of 
the article. The setting, color, enchantment, 
recreation, special events, must be written 
so carefully, truthfully, dramatically, that 
readers see, hear, feel—what the author por- 
trays. 

Competition is keen. No longer can one 
take a trip, sit down, and dash off exactly 
what he saw, send it to an editor, and ex- 
pect a check. There has been as great a 
change in travel artides which appear in 
newspapers and magazines (and in travel 
books) as there has been in all other types 
of writing. 

Slanting is something to consider. News 
papers all use certain types of material, and 
pay very little for travel articles, due to lack 
of space. It is their policy not to favor one 
state more than all the others. Wordage 
should be from 250, 500, 650 up to 750 
words. Some papers pay only twenty cents 
per inch; yet if a writer is a steady pro 
ducer, he has a round-the-year market, pro 
vided he can cover the seasonal vacation 
areas throughout the nation. 

Timeliness is perhaps the greatest factor. 


Newspapers want material which ties in with 


their special vacation issues. They expect 
it to be on hand three to four weeks in ad 
vance. Travel magazines those using 
travel stories advise writers to have copy in 
from four to six months ahead of publica 
tion date. Magazine rates vary. I sold one 
free-lance article to a Sunday School maga 
zine for five dollars. Holiday paid me 5300 
for a travel feature on the Ozarks. The big 
magazines often send their own photograph 
er out to get pictures for an author's story. 

However, editors usually want photo 
graphs sent with the article; therefore, it is 
often advisable to send an outline of a pro 
posed story. It is not as easy today to get a 
photographer to work on the basis of taking 
pictures—speculating on sale—as it) was 
some years ago. Now, a good photographer 
can usually find a market, in the many pic 
ture magazines. Many travel writers are 
taking their own photographs, or team up 
with new photographers who want to work 
with established authors. 

As for travel material—it’s everywhere! 
Several years ago I spent fourteen weeks in 
Lureka Springs, Arkansas. At that time the 
“dollar-a-day” living expenses worked. 
went out to all-day hillbilly singin’s in one 


COUNTS schoolhouses: to sawmills lost 
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in the woods; to sorghum mills where an 
old white horse pulled the machinery round 
and round. I met sunbonnets on ladies’ 
heads, and lanky hillmen who sent their to- 
bacco juice ricocheting skyward as they told 
me Ovzark stories. I boarded at an old stage 
coach hotel that other writers had over- 
looked, and I sold two stories of it which 
brought me a standing invitation for one 
month’s free room and board should I ever 
go back. Iwo weeks ago I sold the 24th arti 
cle on the town. 


One summer [ lived up in the high Colo- 
rado Rockies where there were three hun- 
dred wondertul people; no dry goods store, 
no picture show—but the Rampart range 
was the backyard of every village home. 
Phere | found an Angora rabbit ranch and 
sold its story to Outdoorsman. A silver fox 
farm appeared in Independent Woman. A 
fiction story sold to Daisy Bacon and I found 
the setting, characters, all in that little town. 
This summer, years later, I had the story of 
the woman minister of the famous “‘little 
log church” in Independent Woman. 

In Nevada's Tonopah, noted old mining 
camp, I filled a shorthand tablet while inter- 
viewing, in the litthe back room of a frame 
ore store—rich prospectors, mine owners, 
twenty-mule team drivers, and desert. rats 
with hearts of gold. Iam still selling articles 
from that trip, paid for by the owner of 
the stage line who wanted me to write two 
radio stories for him. 

As to the human interest angle that edi- 
tors like—on a trip to Trinidad, Colorado, 
to talk on writing travel articles to the 
Writers’ Roundup a few years ago, | saw 
bullalo roaming the hills, 8,000 feet above 
sea level, and not far away a tiny chipmunk 
had his head in an empty ice cream cone 
and was dancing over the mountain earth. 
\n editor bought the descriptive story of 
scenery, Monument Lake, the Purgatoire 
river, old coke ovens—ghosts of the rich past 
when Trinidad was young—but he also add 
ed the buffalo and the chipmunk. 

Although travel writers never get 
from work, even on vacation, yet in every 
story there’s the germ of a personality sketch, 
a feature, or a fiction story—in addition to 
the travel artide. I found the heroine of a 
Christmas fiction story [sold later—while 
lishing for trout on Colorado's western slope. 
I also sold my first fishing story, because of 
that trip. 

So it is that today’s travel articles are a 
combination of straight description, fiction- 
ived a bit for dramatic interest, with a bit 
of humor thrown in to make readers laugh; 
and perhaps a word about the fish that gets 


away 
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away to make ‘em = cry—and woven all 
through is the color found along the world’s 
greatest highway—Main Street, U.S.A. 


SELL YOUR BOOK TO BRITAIN 
VERNON HOWARD 


Twice a vear the postman comes around 
with a neatly typed letter declaring me to 
be an “Esq.” Suppressing my suspicions | 
happilv slit its sides, knowing it to be fruit 
age of literary seeds planted three or four 
years ago in England. For the letter, you 
see, bears a semiannual rovalty statement 
from my British book publisher. To date, 
this house has accepted five of my books, 
three fiction, two non-fiction. 

What's it to vour Well, if you're not shv 
about being repaid a bit of lend-lease you 
may be able to sell that Yankee-rejected 
book to genial John Bull. 

Sure, the pound has been reduced to a 
measly (7) S2.80 and the bulk of your 
masterpieces will not see the inside of an 
American bookstore and the whole thing 
seems so uncertain—but Great Britain issued 
17,034 new books and reprints last year, and 
you can bet your bottom crumpet that the 
trade will be willing to take a certain por 
tion of next vear’s literary crop from thei 
\merican cousins. 

What does it take to sell a book to Brit 
ainy The same as it takes to sell one to a 
bard-headed businessman of an editor in 
New York City. Can your book be assumed 
to sell a reasonable enough quantity to re 
turn a profit? That's it. Fill) this) simple 
requirement and you're in. 

But finding the particular publisher to 
match vow particular manuscript; that’s 
alwavs the rub. 

The first logical step is to study the mar 
ket. Find out the types of books each house 
has published in’ the past. Then write a 


(Continued on page 30) 


EASIEST WAY TO MAKE $1 to $10 DAILY : 
WRITING FILLERS : 


The New 1950 Revized Course & Markets 

No long training or professional style and plotting 
technique is needed. You may write that which will 
sell the day you first study the course. Shows how 
to write jokes, news items, juvenile stories and arti- 
cles, household hints, etc. Special sections for sports- 
men, housewives, humorists, etc. Contains samples of 
published fillers Complete with latest list of over 
150 filler markets and rates. Included, a month otf 
he'p on ap to 1500 words of your short items if you 
order mew Return this ad and $1.00 today' 


WILL HEIDEMAN 
Jennie Jewel Drive Orlando, Florida = 


‘ovember, 1950 


POST WRITER PRAISES PALMER 

“Be assured that my sale of 
a story to Saturday Evening 
Post will make no. differ 
ence in my attitude toward 
studying your course ex 
cept, if possible, to make me 
work harder. [ have already 
benefited from the Palmer 
course.” — J. Graham Doar, 
Gearhart, Ore. 


To Writers Who Earn 
Less Than $6000 A Year 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let’s face facts: (1) editors are scrutinizing man- 
uscripts more carefully than ever before; (2) 
some writers are earning good money—selling 
more material at higher rates than ever before. 
If you're not getting vour share of editors’ 
checks, it may not be because you lack talent, 
but that vou need to know more about the pro- 
fessional devices and techniques than editors 
look for. That is the kind of home-study train- 
ing Palmer Institute has rendered for 30 years 
to help writers find the most direct road to suc- 
cess and recognition. 

Remember: authorship is one of the few pro- 
fessions where earnings are virtually unlimited 

where income depends on ability. Find out 
how Palmer may prepare you for real success. 


Free Book Tells How 
To learn how Palmer Institute home-study 
training may help you, send for free book, “1 he 
Art of Writing Salable Stories,” which explains 
Palmer’s unique method of training for highest 
pay in all fields: short stories, novels, mysteries, 
radio scripts, feature articles. Send today. 


Palmer Institute of oa 


for 
Authorship, Since 1917 Yeterons, 
Member, Nat’l Home Study Council 


1680 N. Sycamore, Desk G-110 
Hollywood 28, California 


The Art 
= of Writing 
Salable 


Stories 


Palmer Institute of Authorship 
1680 N. Sycamore 


REE Hollywood 28, Calif., Desk G-110 


Please send me free book, ‘“‘The Art of Writing 
Satable Stories,’’ explaining the unique features 
of your training. This request is confidential and 
no salesman will cali 


Mr ) 
Mrs. ) 
Miss ) 
Address 
q City . Zone State 


Please print clearly. Veterans: check here ia 


a | 
| 
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Published Annually 


BOOK PUBLISHERS 


This annual list of book publishers is, we be- 
lieve, the most complete list available in a maga- 
zine. Care has been taken to check new firms, 
changes in needs, accuracy of addresses and 
names, etc. To save space, however, the follow- 
ing methods have been used: (1) the number ap- 
pearing in parentheses, e.g. (10), after the ad- 
dress indicates approximate number of titles 
issued per year by that firm; (2) unless other- 
wise indicated in the listing, our best informa- 
tion at the moment of compiling this list is that 
the firm pays by royalties upon sales; (3) unless 
otherwise indicated, the firm welcomes free- 
lance submissions of manuscripts; (4) the name 
of the editor, where it seems most pertinent, has 
been included at or near the end of the listing. 
We have made a conscious effort to exclude 
from this listing those publishers who, to our 
best knowledge, publish chiefly at author's ex- 
pense, and also publishers issuing subscription 
books exclusively. We suggest that this list be 
filed for use throughout the year, with entries 
made upon it whenever new changes are listed 
in “What the Editors Want Now.” 

Abelard Press, Inc., 381 4th Ave., 
books, juveniles. Fred T. Marsh. 

Abingdon-Cokesbury Press, 150 5th Ave., New York 11! 
and 810 Broadway, Nashville2, Tenn. (50). Religious 
ethical, church school books, religious education texts; his- 
tory, hymnody, philosophy. Juvenile (12), fiction and 
non-fiction: leisure-time activity books for adults and 


young people. Preferred, 40-75,000. Nolan B. Harmon, Jr. 
Abrams (Harry N.), Inc., 53 E. 77th St., New York 21. 


Art books. 
125 E. 23rd St., New York 10 


Academic Press, 
Technical. 

Acorn Pvblishing Co., Rockville, Centre, N. Y. (5-10). 
Aptitude and achievement tests. Andrew J. MacElroy 

Addison-Wesley Press, Inc., Cambridge 42, Mass. (10) 
Engineering and science college textbooks. W. H. Blaisdell. 
Query. 

Aero Publishers, Inc., 2162 Sunset Blvd., Los Angeles 26. 
Avietior books only. 

Aladdin Books (Division of American Book Co.), 554 
Madison Ave... New York 22. (20). Juvenile fiction and 
Non-fiction. Mrs. Lillian J. Bragdon. 

Allyn and Bacen, 50 Beacon St., Boston. Textbooks 

American Press, 70 E. 45th St., New York, N. Y. (3). 
Religious books. Royalties. Robert C. Hartnett. Does 
Pot invite Mss. 

American Hose, Publishers. 18 E. Chestnut St., Chicaco 
11. (6-19). Specialized Ra'ph G. Newman. 

(See The 


New York 17. Trade 


Inc., 


Sometimes outright purchas 

American Baptist Publication Society (The). 
Judson Press). 

American Book Company, 88 Lexington Ave., New York 
16. (50-100). School and college textbooks. W. W. Liven- 


American Geographical Society, Broadway & 156th St., 
New York 32. Geography books. Charles R. Hitchcock 

American Law Book Co., 272 Flatbush Ave., Brooklyn 1, 
N. Y. Law. Francis J. Ludes. 

American Law Institute, 133 S. 36 St., Phi’adelphia 4. 
Law. Herbert F. Goodrich. 

American Library Association, 50 E. Huron St., Chicago 
11. (10-20). Bibliographies, indexes, books on a!l aspects 
and types of library service. Does not invite genera! sub- 
missions. E. O. Fentaine. 


American Mercury, Inc., 570 Lexington Ave., New York 
22. Popular reprints only. 

American Radio Relay <a West Hartford 7, Conn. 
Technical. George Gramm 

American Society for Metals, 7301 Euclid Ave., Cleveland 
3. (4-10). Textbooks and technical books on metals, 200 
to 500 pages. Sometimes outright purchase. E. E. Thum: 
Ray T. Bayless. Query. 

American Surday School Union, 1816 Chestnut St., 
Philadelphia 3. Religious stcries, articles. Outright pur- 
chase. Rev. W. J. Jones. No new books at present. 

American Technical Society, Drexel Ave. and 58th St., 
Chicago 37. Technical books, all kinds; vocational text- 
books. J. Ralph Da'zell. Sometimes outright purchase. 

American Tract Society, 21 W. 46th St., New York 19. 
(24-36). Reiigious 500-750. 

Anderson, (The W. H.) Co., 524 Main St., Cincinnati 1. 
(10). Law books only 

Anglobooks, 475 5th Ave., New York 17. Trade books; 
textbooks 

Antioch Press (The), Yellow Springs, Ohio. (10). Text- 
books, translations, essays, non-fiction. Americana. Occa- 
sionally author’s expense. Query. Freeman Champney 


Mer. 

Appleton-Century-Crofts, Inc., 35 W. 32nd St., New 
York. (General publishers.) Novels, non-fiction; biog- 
raphy, auto-biography, memoirs, books on _ psychology, 
socio'ogy, textbooks, journa'ism, history, not less than 
50,000; books for older boys and girls; travel books; 
texthooks. Archibald G. Ogden. 

Architectural Book Publishing Co., Inc., 112 W. 46th St., 

19. (10) Textbooks on architectural art, 

intezior decorations. Technical works, transla- 

tions, reference and standard works. Occasionally author's 
expense. W. M. McRostie. 

Arco Publishing Co., 480 Lexington Ave., New York. (30) 
How-to-do it books, Civil Service, non-fiction, adult. 
Sometimes outright purchase. David iy ey 

Arden Book Co (See Frederick Fell, 

Arkham House, Sauk City, Wis. (8) 
August Derleth. 

Artists & Writers Guild, Inc., 200 5th Ave., New York °C 
(40-50) Juvenile. 

Asia Press, 62 W. 45th St., New York 19. 
about Asian subjects or by Asian writers. Published by 
the John Day Co., under double imprint.) 

Association Press, 291 Broadway, New York 7. (25-30) 
Non-fiction, on religious subjects, sociology, social prob- 
lems, recreation, physical topics, group work, education, 
guidance, inspirational. Occasionally author’s expense. 
L. K Hall. 

At'antic Monthly Press, 8 Arlington St., 
(Publishes with Little Brown.) Fiction; 
textbooks, juvenile. Dudley H. Cloud. 

Andel & Co., 49 W. 23rd St., New York 10. 
and trade books for mechanics. 

Augsburg Publishing House, 425 S. 4th St., 

» Minn. (15-20) Lutheran religious books. 

, occasionally royalties or author’s expense. 
do'ph E. Haugan 
Rock Island, 


Inc.) 
Fantasy fictions. 


Books oniy 


Boston. (25) 
non-fiction; 


Technical 


Minneapolis 
Outright 
Ran- 
Avgustana Book Concern, Religious 
books. Outright purchase. Dr. Daniel Nystrom 

Augustin (J. J.), Inc., 445 W. 41st St., New York 18. 
Anthropology, folklore, history, art, travel. Enquire. 

Avrand Press, 900 N. 3rd St., Harrisburg, Pa. (2-6) 
Pennsylvania history. Sometimes outright purchase. A. 


Monroe Aurand, Jr. 

Avalon Books, 22 EF. 60th St., New York 22. Light fic- 
tion; westerns. 

Author & Journalist Publishing Co., Denver 10, Colo. 
Books for writers. A'an Swallow; Horace Critchlow. 


Avon P~blishing Co., 119 W. 57th St., New York 16 
(70) Reprints only. Royalties. D. A. Wollheim. 


Baker’s Plays, 569 Boylston St., Boston 16. Plays, plat- 
form readings, material for entertainment. Special! day 
programs for schocls. Sometimes outright purchase. Theo- 
dore Johnson. 

=m Voorhis & Co., Inc., 30 Broad St., New York 4. 

Co., 200 McAllister St., 
1. (100) Law 


San Francisco 


MANUSCRIPTS TYPED 


Manuscripts typed neatly, promptly, witn 
accurate spelling 


1000 words, carbon copies 
| LOUISE CRAUN 
| 1905 Mapleton Ave. Boulder, Colo 


50c per 


| 
| 


PROFITABLE SALES FOR WRITERS 
We can help you sell your stories, books, plays, arti- 
cles and poems to top-paying publications; radio, 
movie and television studios. 
High quality manuscript appraisal 
low rates. 


and editing—at 


We specialize in beginners. 
AUTHORS’ AND PUBLISHERS’ SERVICE 
24-25 77th Street, Dept. AJ, Jackson Heights, N. Y. 
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Author & Journalist 


mirror is a looking glass 


but Mirror 


is a newspaper 


Her mirror helps a lady to look her best. 
But her Mirror keeps a gal informed. And 
which one is meant, all depends on 
whether a capital or a lower-case initial 
is used. 

The use of an upper- or a lower-case 
initial makes all the difference in the 
meaning when you have occasion to refer 
to our product by its friendly abbreviation 
Coke. With a lower-case “‘c,”’ it’s some- 
thing else entirely. 

Coke is a proper name—just like the 
name of a newspaper. As such, it warrants 
a capital initial always. Also, Coke is a 
trade-mark along with Coca-Cola. 


And good practice requires the owner of 
a trade-mark to protect it diligently. That's 
why we ask you to write it with a capital 
“C.” We think you'll agree that our 
request is logical and reasonable. 


Ask for it 
either way... both 


trade-marks mean 
TRADE-MARK ® 


‘Coke 


the same thing. 
TRADE-MARK ® 


THE COCA-COLA COMPANY 


November, 1950 


y 
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475 Main St., Cambridge, Mass. 


Bankers Publishing Co., 
Keith F. Warren. 


(4) Banking and finance books 


Banks-Baldwin Law Publishing Co., 1904 Ansel Road, 
Cleveland 6, Ohio (15 to 50) Law. Outright purchase. 
Wm. E. Baldwin. 

Panks Upshaw & Co., 703 Browder St., Dallas 1, Texas. 
(20) Textbooks and juvenile non-fiction, games, novelties. 
W. A. Stigier. 


Banner Play Bureau, Inc., 449 Powell St., San Francisco 
Sometimes outright 


2. (40) Books on the theater; plays. 
purchase. Leslie H Carter 

Bantam Books, 25 W. 45th St., New York 19. (110) 
Reprints. Walter Pitkin, Jr 

Barnes (A. S.) and Co., 101 5th Ave., New York 3. (45) 
Textbooks on physical education, hea!th; works on leisure 
sports, hunting and fishing; folk dancing, games 

Barnes & Noble, Inc., 105 5th Ave., New York 3. (10) 
College textbooks, college outlines. John W. Barnes 

Barrows (M.) & Co., Inc., 114 E. 32nd St., New York 
16 (15) Homemaking, gardening, cooking, decorating, 
how-to craft books, antiques. Helen Van Pelt Wilson 


Partholomew House, Inc., 205 E. 42nd St., New York 17 
General publishers of non-fiction, 60-80,000; spectator 
sport books: self-improvement and how-to; reprints 
Doug'as L. Lockhart. 

Beacon Hill Press, 2923 Troost Ave., 
Religious (Nazarene Church.) 

Beacon Press (The), 25 Beacon St., 
fiction only: philosophy, world affairs, 
books; emphasis on hignest scholarship. 
outright purchase, rarely author's expense. 
Arnold. (No Ms. wanted through 1951). 

Beechhurst Press, Inc., The, 296 Broadway, 
7. Better-gride fiction and non-fiction; practical 


Thomas Yoseloff 
Bell Publishing Co., Drexel Hill, Pa 
1261 Broadway at 


juveniles 
Behrman House, Inc., 
York 1. (6) Novels, non-fiction; textbooks; 
yenile fiction and non-fiction; a!l of Jewish 
Bender (Matthew) & Co., Inc., 109 State St., 
(100) Law 
Bennett (Chas. A.), Co.. Inc., 237 
, Ill. (3) Textbooks and reference books on 
education, home economics, art, crafts, technical. 
Winkle 
Benson (W. 8.) 
Text book 


Kansas City 3, Mc 
Boston 8. (25) Non- 
liberal religious 
Roya!ties or 
Query. Melvin 


New York 
book 
Non-fiction, sports, 


New 
ju- 


3ist St., 
poetry; 
interest 
Albany 1, 


N. Monroe St., Peoria 
industrial 
Paul 
5th St., Austin, Tex 


& Co., 109 E 


Benziger Brothers, Inc., 26 Park Pl., New York 7. (40) 
Books for Catholics, any subject. Roya'ties, outright pur- 
chase, or author's expense. 

Berlitz Publications, 630 5th Ave., New York 20. Lang- 


vace textbooks 


Bethany Press, 2700 Pine Blvd., St. Louis 3, Mo. Re- 
Hgious (Disciples of Christ) 

Big Laure! College Press, Big Laurel, Va. Non-fiction 
(history, folklore, preferred); fiction; verse. Royalties 
or author's expense. James Taylor Adams 

Pirfords and Mort, 108 N.W. 9th St., Portland 9, Ore 
(15) Material pertaining to the Northwest. Sometimes 
author's expense. Peter Binford 

Bittner (H.) & Co., 67 W. 55th St., New York 19. Fine 
and applied arts; music. 

Blakiston Co. (The), 1012 Walnut St., Philade'’phia 5 


(39-40) Medical end Scientific. James B. Lackey 
Bloch Publishing Co., Inc., 31 W. 3lst St., New York + 
Non-fiction, juveniles, of Jewish interest 


Blue Ribbon Books (Division of Garden City Pub. Co 


Inc.) 


Bobbs-Merrill Co., Inc. (The), 730 N. Meridian St., 
Indianapolis 7. (75) Novels, 60,000 words up, a’l types 
Juvenile fiction and non-fiction, 20,000 words up. Adu't 

*tion—biography, history, and other subjects of 

: interest, 60,000 words up. Textbooks for schor 
and grades. Law books Mrs. Rosemary B. York juve- 
Miles, Miss Patricia Jones; textbooks, Lowe Berger; la« 
books. R. L. Moorhead 

Borden Publishing Co., 3077 Wabash Ave., Los Angele 


ntasy fiction 
Columbia, S. C 


Salit Non-fiction; 


Bostick & Thornicy, Non-fiction, art 


regional material 

Bouregy & Curl, Inc., 22 E. 60th St New York 22 
Popular fiction. Lucy Mabry 

Rowker, (R. R.) Co., 62 W. 45th St., New York 19 
(4-5) Booktrade and library texts. Frederic G. Me!cher 

Rranford, (Charles T.) Co., 551 Boylston St.. Boston if 


(5) Non-fiction; especiaily arts and crafts 

Broadman Press, Sunday School Board, Southern Baptist 
Convention, 127 9th Ave., N., Nashville 3, Tenn (50 
Religious fiction, non-fiction, adult and juvenile; religiou 
textbooks; biography and autubiography; songbooks; M! 
sions. Wm. J. Fallis. 


I'LL DO IT FOR YOU 


Sick of rejects? 
words of stories, 
satisfied clients 


| have ghost-written millions of 
articles, books, for hundreds of 
|! may be able to help you see ¢ 
your name in print and make money on your raw { 
material. Reasonable rates. Particulars FREE } 


WILL HEIDEMAN 


/ Jennie Jewel Drive Orlando, Florido / 
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Brown, 


(William C.) Co., 915 Main St., Dubuque, Iowa. 


Textbooks from faculties of universities and colleges only 


Bruce Publishing Co., 
Wis (48) 
and 
chanical books; 
and non-fiction. 


Purgess 
(75) 
and 
Charles 

Business News Publishing Co., 450 W. 


400 N. 
5 literary novels; 
schools, and colleges; 
Catholic religious books; 
Wm. C. Bruce 
(Willis N.) Co., 647 S. Warren St.. Syracuse 3, 
Outright urchase. Grace M. Bugbee 
Publishing Co., 426 S. 6th St., Minneapolis 15 
Mimeoprint and photo offset publishers. Textbooks 
technical books Occasicnally author’s expense. 
Hutchinson. 


Broadway, Milwaukee 1, 
textbooks for elementary 
technical and me- 
juvenile fiction 


4 or 
secondary 


Fort St., Detroit 


26, Mich Refrigeration, air conditioning, electrical appli- 
ances and merchanaising. 


Cadillac Publishing Co., 
Non-fiction 


Inc., 220 5th Ave., New York 1. 
of the self-help and how-to tpes which have 


a general appeal. Max Shapiro. Query. 

Callaghan & Co., 401 E. Ohio St., Chicago 11. (75-100) 
Law Royalties, outright purchase, sometimes author's 
expense 


Cambridge University Press, 51 Madison Ave., 


New York 


10. (100) Non-fiction; technical, scholarly, religious 
— Plan of remuneralion not given. F Ronald Mans- 
ridge 


ca 


Capitol Publishing Co., 
Juvenile 
chase 

Carnegie Press, 
Pa. (4) 
ley R 

Catholic 


oe University of America Press, 
Caxton House, 


139 5th 
non-fiction 


Ave., New York 10. (10) 
Sometimes outright r- 
Cyrus Porter 
Carnegie Inst. 
Non-fiction 
March 
Education 
Washington 17 


of Technology, Pittsburgh, 
Sometimes author's payment. Stan- 


Press, Catholic University 
C. Textbooks 


of Ameri- 


620 Michigan Ave., 
James A. Magner. 
New York 20. (8) 


Washington 17, D.C Query tev 


9 Rockefeller Plaza, 


Non-fiction: self-help books reprints. Outright purchase 
Arthur Zeiger 
Caxton Printers, Ltd., (The), Caldwell, Idaho. (26) Non- 
ficticn; juvenile fiction and non-fiction. J. H Gipson 
Century Honse, Watkins Glen, N. Y (10) Americana 
and antique books. Dr. G. L. Freeman 


Century Publications, 


139 N. Clark St., Chicago, I! 


Reprints 


Chanticleer Press, Inc., 41 EF. 50th St.. New York 22. 
(25) Non-fiction. Milton Rugoff. 

Checkerbooks. Inc., 1 E. 42nd St., New York 17 Paper- 
bound reprints and “originals Lyle K. Engle 

Chemical Publishing Co., Inc., 26 Court St. Brooklyn 2 
N. Y. Chemical, technical and scientific books ; 

Childrens Press, Inc., Jackson Blvd. & Racine Ave, 
Chicago 7. Juvenile books; fiction and non-fiction. Mar- 
garet Friskey 

Children’s Theatre Press, Anchorage, Ky Plays for 
young people. Mrs. Sara Spencer Campbell 

Christian Education Press, Schaff Bidg., 1505 Race St., 
Philadelphia 2. Keligious. Dr. Fred D. Wentzel 

Christian Science Publishing Society, 1 Norway St., Bos- 


ton 


15. Religious 


Chronica Botanica Co., P. O. Box 151, 977 Main St., 
Waltham 54, Mass (10) Technical; scientific. Royalties. 
Verdoorn 

Cima Publishing Co., Inc., 7 E. 44th St., New York 17 
Fiction, non-ficticn. Anthony P. Cima 

Citadel Press, 120 E. 25th St., New York 10. Fiction, 
non-fiction, juveniies, reprints. Philip S. Foner 


(5) Music 


Clark Boardman Co., 
(3) Law 


Ltd., 11 Park Place, New York 7. 
2. S. Morse 
Coleman-Ross Co., Inc., 25 W. 


textbooks and technical 


York 19. 
Cole- 


45th St., 
books 


New 
Herbert 


man 


Louis 
books relig 
Conjure 
Consolidated 
Chicago 1 


Clymer 
Angeles 6 
College Entrance Book Co., 
Text books 
Colonial Mouse, 


Columbia University Press, 
(80) No 
philology 
cation 
auth 

_ Comstock Publishing Co., Inc., 


Alvarado St., Los 


racing 
Ave., York 11 


(Floyd), Publisher, 1268 S 
Automchbiles, mectorcycles, 
104 Sth New 
Bertram Corea 
25 W. Rittenhouse, 
saturing ‘‘our foreign neighbors,”’ 
20.000-100,000 words 
2960 Broadway, 
biography, history, phi'osophy, 
popular science, politics, sociology, edu- 
textbooks, trans’ations Royalties, or 
Charles G. Proffitt 
Cornell 
works on biologi 


Philadelphia 44. (5) 
fiction and 


New York :'7 
n-fiction, 
science, 
ligion 
ors e xp *nse 


acul' 


Heights, Ithace, 
a’ science; text- 
seldom author's expense 
Concordia Publishing House, 3558 S. Jefferson Ave., St 
8. Mo (40) Religious ‘and devotional non-fiction 
ious novel O A. Dorn 
House (See Business News Publishing Co.) 
Books Publishers, 153 N. Michigan Ave, 
Reference books, Bibles 


Y (6-8) Educational 
non-fiction. Royalties, 


| 
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A LOW ‘cost PUBLISHING SERVICE 
For Authors 
We print, publish and distribute your manuscripts 
in bock and pamphlet format. Send for Bulletin 6 
THE WILLIAM-FREDERICK PRESS 
Pamphlet Distributing Inc. 
313 West 35th St. New York 1, N. Y. 
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Cook, Ezra A., Publisher, P. O. Box 796, Chicago 90, Ill. 
(10) Books on fr«ternal subjects and particularly Free- 
masonry. Outright purchase. 

Cooperative League of the U.S.A., 343 S. Dearborn St., 
Chicago 4. Consumer cooperatives. 

Cornell Maritime Press, Cambridge, (5-10) 
Marie non-fiction. Felix M. Cornell. 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y 
(15-25) Non-fict'on, textbooks, technical books, transl1- 
tions. Occasional!y author's expense 

Coward-MeCann, Inc., 2 W. 45th St., New York 19 
(40-50) Novels non-fiction, juveniles. Cecil Goldbeck 
Ed.; Dorothy Starr, Juvenile Ed. 

Creative Age Press, 11 E. 44th St., New York 17. 
Novels; non-fiction. H. D. Vursell. 

Crestwood Publishing Co., 1790 Broadway, New York 19 
Western and love reprints only. Samue! Bierman 

Crime Club, 14 W. 49th St., New York 20. (Affiliated 
with Doubledsy & Co. (48) Mystery novels, 60,000-80,900 

S. Taylor. 

Cross Publications, 116 John St., New York 7. (3) 
nile fiction, non-fiction. 

Croweli (Thomas Y.) Co., 432 4th Ave., New York 16 
(40) William Poole, adult fiction and non-fiction; Rober! 
L. Crowell, reference books; William H. Mitchell, college 
textbooks: Elizabeth Riley, juvenile fiction and non-fiction 

Crown Publishers, 419 4th Ave., New York 16. General 
fiction and non-fiction. Herbert Michelman, Robert van 
Gelder. 

Cupples & Leon Co., 460 4th Ave., New York. (16-20) 
Juvenile fiction and non-fiction. Sometimes outright pur- 
chase. W. T. Leon. 


Maryland. 


(15-20 


Juve- 


(10-12) Techni- 


Dahl Publishing Co., Stanford, Conn. 7 1 
administration 


cal books covering hotel and restaurant 
Query. Crete Dahl. 

Dartmouth Publications, Baker Library, Hanover, N. H 
Specialized pubiishers of Dartmouth authors 

Davis (F. A.) Co., 1914-16 Cherry St., Philadelphia 3 
(10) Medical and nursing technical books. Wendell H. 
Grenman 

Day (The John) Co., 62 W. 45th St., New York 19 
(20-30) General publishers. Richard Walsh, Jr 

De La Mare (A. T.) Co., Inc., 448 W. 37th St., New 
York 18. Garden books. A. T. De La Mare, Jr. Query 

Dell Publishing Co., Inc., 261 5th Ave., New York 16 
Popular reprints 

Denlinger’s, 117 Hamillon Ave., Silver Spring, Md. (10) 
Specialized publishers of dog, cat, pet books, bloodlines oc! 
different breeds, rovelities about dogs. Sometimes outright 
purchase. Milo G. Denlinger 

Dennison (T. S.) & Co., 635 E. 22nd St., Minneapolis 
(50) Plays and entertainment material. Outright pur- 
chase. L M. Brings. 5 

Desmond and Stapleton, 7 Seneca St., Buffalo 3, N. ¥ 
(10) General publishers of Catholic novels, non-fiction, 
religious books. C. A. Brady. 

Devin-Adair Co. (The), 23 E. 26th St., New York 10 
(10-15) Non-fiction Devin A. Garrity. Query - 

DeVorss & Co., Inc., 520 W. 9th St., Los Angeles 15, 
Calif (50) Metaphysical, occult. Douglas K. DeVorss 

Dial Press, Inc., 461 4th Ave., New York 16. (30) Serious 
novels, all types; non-fiction, adult; biography, histor) 
science. fine arts. anthologies. No light fiction. George 
Joel 
Didier Publishers, 660 Madison Ave., New York 21. (40- 
50) Novels: non-fiction; religious books; translations 
games, novelties; juvenile fiction and non-fiction 

Diesel Publications, Inc., 192 Lexington Ave., New York 
16. Articles on diesel engine installations and related sub- 
jects. Outright purchase. Brian P. Emerson 

Dietz Press, Inc., 112 E. Cary St., Richmond 19, Va 
(40-50) Novels, non-fiction, gift books, juveniles, tech- 
nical, poetry, historical and research. University publica- 
tions. Royalties. Poetry published only at author's ex- 
pense. Edward Anderson. 

Dodd, Mead & Co., 432 4th Ave., New York 16. (125 


MERIDEL LE SUEUR 


6 times in Best Short Stories of Year, Contributor to 
leading magazines, author of North Star Country 
3 well known children’s books, will help you with 
that rejected manuscript and from the criticism you 
will learn the basic structure of the short story and 
novel. $1 per thousand words. Box 3190, St. Paul 
Minn. 


TYPING 
THE COPY CAT 


Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor corrections in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage 
please. 

Lona-cstablished Stenographic Service 
Bertha Treben Comstock Jerome, Idaho 
P. O. Box 1166 


November, 1954 


SALES’ EXPERIENCE 


We have it! That is why we are making sales 
for our writers. That is why writers stay with 
us. Let us show you, too, how we can sell your 
story, novel, book or article! Our personal, 
prompt, efficient services, in the heart of the 
publishing center, have been praised for 15 
years. 


To make it possible for you to try our services, 
we have reduced our fees for a limited period 
only. 

Send $2.50, minimum, for each script 
up to 3,000 words—and 75c more for 
each additional M, if it is longer. Be- 
cause of publishers’ demands for nov- 
els, we are compelled to make another 
concession. Send $4 with each novel. 
Prompt Sale or honest report. Com- 
mission: 10%. 

Return postage should accompany MS. _ Fees 
dropped after two sales — and no fees for 
established writers. 


MANUSCRIPT BUREAU 


154 NASSAU ST., TRIBUNE BLDG., NEW YORK, NY. 


FOR THE FIRST TIME! 


THE VERBULARY 


GIVES YOU AT-A-GLANCE MEANINGS 
OF VERBS 


Section of a Typical Text Page: 


'TO LAY to position Something somewhere 

horizontally 

To Relay - to lay Something somewhere 

anew 

to lay Something somewhere 

beforehand 

To Mislay—to lay Something somewhere un- 
satisfactorily, or somewhere now 
forgotten 


To Forelay 


a brand new invention for§ 
defining the verb that 
best suits your thoughts. Here is a unique system ¢ 
Pof classification which enables you to explore 
every turning of your thought, to follow all its ¢ 
associations and connotations. It differs vastly ¢ 
from the dictionary, thesaurus and synonym book ¢ 
in offering for the first time a means of rapidly ¢ 
B studying the nuances of meaning that distinguish § 
pone verb from all the others related to it. 

$ Ideal For Writers, Speakers and Students 
The Verbulary is completely streamlined for 
§ modern-day usage. It offers a select list of verbs ¢ 
B which concentrates on the most common verbs in 4 
»the writer's vocabulary. 
> Add this informative volume to your library today! « 
Send only $1. postpaid. 


The VERBULARY CO., INC. 
Dept. AJ, 521 Greenwood Ave. 
Brooklyn 18, N. Y. 


The Verbulary is 
instantly and positively 
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Novels 70,000 words up. Juveniles, ages 10 to 15. 
fiction, adult and juveniles; travel, biography, nature, 
essays, arts and crafts. Poetry; translations. F. C. Dodd 
Dodge Publishing Co., 200 E. 37th St., New York 16. Art 
calendars and gift books. 

Domesday Press, Inc., 1 Madison Ave., New York 10 
Juveniles 

Donohve (M. A.) & Co., 711 S. Dearborn St., Chicago 5. 
Juverile fiction and non-fiction. Reprints. Gift books. 
Religious books. [Does not solicit Mss. Outright purchase. 
Marcus A. Donokue. 

Dorset House, Inc., 33 W 
Non-fiction; textbooks; popular 
and inspirational books; particularly interested in voca- 
tional self-help how-to-do bivks. Royalties; outright pur- 
chase, occasionally author's expense. N. L. Roberts 

Doubleday & Co., 14 W. 49th St., New York 20 
250) Novels; non-fiction; mysteries; juvenile 
and non-fiction. 

Dover Publications, Inc., 1780 Broadway, New York 19 
(15) Non-fiction. scientific books. Hayward Cirker. Query 
Drake (Frederick J.) & Co., 117 Green Bay Rd., Wil- 
mette, Ill. Commercial art, mechanical, technica] books; 
practical books for home study and vocational training 
3. W. Drake. 

Dramatic Publishing Co. (The), 1706 S. Prairie Ave., Chi- 
cago 16. (50-60.) Plays, especially 3-act plays suitable 
for high school, with one set, balanced cast or all women, 


42nd St., New York 18. (12) 
psychology, religious 


(200- 
fiction 


one-act plays, etspecially contest plays; plays for young 
children, junior high; patriotic and r ious plays: 
holiday plays, general entertainment matcrial. Outrigh 


purchase or royalty 

Dramatists Play Service, Inc., 
York 16. Plays. 

Dryden Press, Inc. (The, 31 W. 54th St., New York 19 


14 E. 38th St., New 


Educational and scholarly books. Stanley Burnshaw 
Duchnes, Crawford, Inc., 66 E. 56th St., New York 22 
Books about books. 

uell, Sloan & Pearce, Inc., 270 Madison Ave., New 
York 16. (50-70.) Novels, non-fiction 

Duke University Press, College Station, Box 6697, 
Durham, N. C_ (8-15.) Scholarly works. A. G. Brice 


Royalties or author’s expense 

Dutton (E. P.) & Co., 200 4th Ave., 
(125.) Novels of permanent literary value; mystery and 
detective fiction. Non-fiction; religion, trave!, fine art 
biography, me:noirs, belles lettres, history, science, psy- 
chology, psychics, child culture. Poetry. Textbooks and 
technical works if of general interest, translations, re 
ence works. Juvenile fiction and non-fiction; fairy ta! 
Nichoas Wreden; Marguerite Vance, Juv. Ed. 
Eerdmans (William B.) Pub’ishing Co., 255 Jefferson 
Ave., S. E., Grand Rapids, Mich. (60 to 80) Religious 
works—non-fiction, novels juvenile fiction Sometime 
outright purchase. Query 

Edwards, (J. W.), 1745 S. State St., Ann Arbor, Mich 
(26) Technical books, reprints. Sometimes outright pur- 


New York 19 


chase. Invites Mss. Dr. B. A. Uhlendorf 

Eldridge Publishing House, Franklin, O (30) Ama- 
teur entcrtainment; 1 and 3-act plays for children or 
eadu'ts; operettas, p'ays and entertainments for schoo 
churches and community groups. Outright purchase. H. C 
E'dridze. 

Eleska Inc., 190 Lexington Ave., New York 16. (19) 
Juveni'e non-ficticn. Does not invite Mss 


E’sevier Publishing Co., Inc., 250 5th Ave., New York 
Technical books on physics. chemistry, biochemistry 

Emerson Books, Inc., 251 W. 19th St., New York 1! 
Non-fiction. 

Fairchild Publications, Inc., 7 E. 12th St 
(12) Non-fiction and technical books 
fashions, home furnishings. Kenry Zwirt 

Fallon Law Book Co., 149 Broadway, 
Law. 

Faimouth Publishing House, 4 Milk St., P. O. Box 168 
Port’'and, Me. (25) Non-fiction, both adult and juvenile 
poetry. Royalty, or a cooperative basis. Leon Tebbetts 

Pantasy Press, 120 N. 9th St., Reading, Pa. (8) Only 
science fiction 

Fantasy Publishing Co., 
Science and fantasy fiction 

Farrar, Strauss & Co., 53 E. 34th St., New York 16 
Nove!s; non-fiction, poetry, trans!ations. John Far 

Fell (Frederick), Inc., 386 4th Ave., New York 16 
15) Nove!s; non-fiction; juvenile fiction. Query, 
keip Frederick V. 

Fideler Co., The, 40 ‘onia Ave, N. W 
2, Mich. (12) Textbooks, juveuile 
tion. Outright purchase es not 

Fine Editions Press, The, 227 E 
(6-7) General 
Davidson 


NEW WRITERS NEEDED 


EARN UP TO $5.00 PER HOUR, SPARE TIME 
Re-writing ideas in newspape: m Splen- 
dd cpportunity to ‘‘break into” field 
May bring you up to $5.00 per h 
ence unnecessary— we teach you > 
and how to get FREE Writer's Marke 

COMFORT WRITER’S SERVIC: 
Dept. 11-N, 200 S. 7th St., St. Louis 2, Mo 


1er 
New York 6 


8318 Avalon, Los Angeles 3 


invite 
45th St., 
publishers specializing in poetry 


Gustav 


agazines, books 


Fleming Book Co., 728 Madison Ave., York, Pa. 
on magic. Walker Fleming. 
Follett Publishing Co., 1257 S. Wabash Ave., Chicago 5. 


Books 


(20) Textbooks; elementary, high school, college. Some- 
times outright purchase. Linton J. Keith. 
Forbes (B. C.) & Sons Pub. Co., Inc., 80 5th Ave. 


New York 11. (20-25) Business and financial non-fiction, 
textbooks, and technical books on investing. M. S. Forbes 

Fordham University Press, 441 E. Fordham Rd., New 
York 58. Non-fiction; textbooks; science books; some 
religious. Author’s expense for some special works. Query. 
Rev. Edwin A. Quain, S. J 

Foundation Press, ¥nc. (The), 268 Flatbush Ave., Brovk- 
‘yn 1. Law and _ business. 

Free Press (The), Glencoe, Ill. Social science, philosophy, 
religion, child psychology. 


French (Samrel), Inc., 25 W. 45th St., New York 19. 
Plays for Broadway, amateurs, Little Theatres, etc. Royal- 
ties or outright purchase. 

Friendship Press, 156 5th Ave., New York 10. (10-15) 
World friendship; religious books; juvenile fiction, ages 
6 to 12, non-fiction. Outright purchase. Does not buy 
unsolicited Mss 

Froben Press, Inc., 1776 Broadway, New York 19. Medi- 


cal books only. Ellen H. Ringer. 

Funk & Wagnalls Co., 153 E 
Non-fiction, adult; reference books, biography, travel, 
sociology, popular science. Frank Egner. 

Funk (Wilfred), Inc., 381 4th Ave., New York 16 
fiction. Sometimes outright purchase. Melvin Arnold 

Gabriel (Samze!) Sons & Co., 200 5th Ave., New York 
10. (50). Juveniles, 3 to 8 years, vp to 1000 words; cut- 
outs, novelties, games and kindergarten pastimes, ideas, 
picture books. Outright purchase, occasionally royalties 
Miss H. Isaacs. 


Gaer Associates, Inc., Room 302, 


24th St., New York 10 


Non- 


1123 Broadway, New 


York 10. Novels: non-fiction, translations; political books. 
Garden City Publishing Co., Inc., 14 W. 49th St., New 
York 20. (Affiliated with Doubleday & Co.) Reprint 


fiction and non-fiction, juveniles. 
chased. Van H. Cartmell. 
Gilmary Society, 30 W. 16th St., New York 11 
pub'ishers of Catholic religious books 
‘nn and Company, Statler Office Bld 
(150) Textbooks. J. B. Palmer. 
‘ade Hov-se, 203 Alcazar Ave., Cora! Gables 34, Fla. (4) 
Fiction, non-fiction, textbooks, poetry, trans!ations, juv- 
enile fiction and non-fiction. No unsoliicted Mss. C. H 
Corrigan 
G'obe Book Co., Inc., 175 5th Ave., New York 10. (10) 
> for elementary, high school, and college use. S. 
M. Polter 
Gold Medal 
Pop'war fiction and 


Few manuscripts pur- 


Specia!- 


Boston 17 


Books, 67 W. 44th St., New York i8 
non-fiction; original publication in 


25-cent form. Jim Bishop. 
Goodheart-Wilcox Co., 1321 S. Michigan Ave., Chicago 
5 (3-10) Textbooks, technical books. Floyd Mix. 

Gramercy Pubtishing Co., 419 4th Ave., New York 16. 
(12) Light fiction. $150 pre-pubication advance, pus 
royalties over 2500 copies. Alice Sachs. 

Grayson Publishing Corp., 381 4th Ave., New York 16 
(10) Novels; textbooks; non-fiction; reprints. Sometimes 
outright purchase 

Greenberg: Pblisher, 201 E. 57th St., New York. (50) 
Novels; non-fiction; juvenile non-fiction; games and nov- 


elties. E. W. McDowell. 
Gregg Publishing Co., 330 W. 42nd St., New York 1€ 


(60) Commercial education textbooks and articles. Roya!- 
ties, outright purchase. Robt. L Staughter = 
recham Press (The), 11 Broadway, New York 4. 


fic novels. V. Ivanovic 

Grevstone Press, 100 6th Ave., New York 13 (19) 

How-to: books for home; popular reference. Sometimes 

outrig purchase Frederick Drimmer. ¢ 
Grosset & Dunlap, 1107 Broadway, New York 0 
rints, juvenie fiction and non-fiction, brief picture 


novel-length sports fiction and mysteries for boys 


and girls. Bernard Geis, Ed. Dir.; Ann Hagan, Juvenile 
Ed 
Grune & Stratton, Inc., 381 4th Ave., New York 16. 
Medical ine 
Hafner Poblishing Co., Inc., 31 E. 10th St., New York 
3. (10) Textbooks; technical books; translations; re- 


HOW MANY POETS? 


One million! We can help you meet this 
competition with our honest, friendly 
criticism at rates within your reach. Send 
1, 2 or 3 poems (not to exceed a total of 
50 lines) plus s.a.e.—S]. Try us once— 
vou'll come again. (Book lengths on re- 
quest) 


THE POETRY CLINIC 
P.O. Box 352 Roseburg, Oregon 


Author & Journalist 


prints. Rovalties: outright purchase; occasionally author’s 
expense. Does not invite Mss. 

Ha'deman-Jvlius Publications, Girard, Kans. (450) Pub- 
lishers of Little Blue Books and larger books—novels; 
non-fiction; popularized science; occasionally translations. 
Outright purchase. Mss. purchased on'y by arrangement. 

Hale (E. M.) and Co., Eau Claire, Wis. (60) Text- 
books in e'ementary juvenile reprints. Does 
not invite Mss. E. M. i 

Hale Publishing Co., 704 x Central Ave., Hapeville, Ga. 
Fiction; non-fiction. A. H. Hale, Jr. 

Hallier & Co., (Paul i Inc., Medical Book Dep! 
c/o Harner & Bros., 49 E. 33d St., New York. Medical 
books. Brian M. Heald. 

Hammond (C. S.) Inc., 521 5th Ave., New York 17 
pada Geographical books. Outright purchase. George \f. 

avis. 

Harcourt Brace & Co., 583 Madison Ave., New York 17. 
(100) Nove's. Non-fiction; biography, history, general lit- 
erature. Children’s books. Textbooks, college and high 
school. Trade, Robert Giroux; Text, James Reid; Juv- 
enile, Margaret McElderry. 

Harper & Prothers, 49 E. 33rd St., New York 16. (200) 
Novels. Non-tiction, adult and juvenile; science, religion, 
travel, biography, popular history, etc. Textbooks: medi- 
ca', business, industrial monographs. Juveniles, all ages: 
fairy ta’es. John Fischer, editorial director. Juvenile ed. 
{tor, Miss Ursula Mordstrom; business, Ordway Tead; col. 
‘ege textbooks. E. J. Tyler; high-schoo! textbooks, Natnan 
Neal’ religious, Eugene Exman; medical, Pa‘! B. Hoeber. 

Harrison Co., The, 93 Hunter St., S.W., Atlanta 2, Ga 
Law books. 

Hart Publishing Co., 101 W. 55th St., New York 19. (10) 
Juvenile non-fiction. Outright purchase. Caroline Horo- 
witz. Query. 

Harvard University Press, 44 Francis Ave., Cambridge 
38. Mass. (90) Scholarly books, non-fiction in all fie'ds 

Hastings House, 41 E. 50th St., New York 22. (30) 
Regional, photographic, non-fiction. 

Heath (D. C.) & Co., 285 Co'umbus Ave., Boston 16 
(80) Textbooks, technical works for schools, colleges 
Jose Padin. 

Hebrew Puolishing Co., 77 De’ancey St., New York 2. 
Textbooks and religious books. 

Helburn (William), Inc., 15 E. 55th St.. New York 22. 
Architecture. industria! art 

Henley (Norman W.) Publishing Co., 254 W. 54th St., 
New York 19. Technical books only. 

Hera'd Publishing Howse, 103 S. Osage St., Indepen- 
dence, Mo. Religious. 

Herder (B.) Book Co., 15 and 17 S. Broadway, St 
Lovis 2. Mo. (12) Catholic non-fiction 

Hermitage House, Inc., 1 Madison Ave., New York 15 
(10) Non-fiction 

Heur (The) Publishing Co., Drawer 551, Cedar Rapids, 
Ta. (40-50) 1- and 3-act plays. Outright purchase 
Edward I. Heuer. 

Hillhouse Press, 23 Webb St., New Haven 11, Conn 
Books on science, medicine, only. Mark Keller. 

Hinds, Hayden & Eldridge, Inc., 105 5th Ave, New 
York 3. (10-15) School books. Dr. Samuel Smith 

Holiday House, 8 W. 13th St., New York 11. (8-15) 
Juvenile fiction, non-fiction; translations; reprints. Roya!- 
ties. Vernon A. Ives 

Hollow Tree Horse, Merchandise Mart, Chicago, I!!! 
(2-4) Games, novelties, juvenile fiction, 1000-4000. Roya!l- 
ties, outright purchase. Dona'd J. Mazer Does not 
invite Mss. 

Holme Press, Inc., 432 4th Ave., Now York. Novels and 
non-fiction; art and craft books. Bryan Holme 

Holt (Henry) & Company, Inc., 257 4th Ave. “ow 
York 10. (100-150) Novels, all types. Juvenile fiction 
and non-fiction. Poetry. High-school and co'lege_ text- 
books; translations. Edgar T. Rigg. president; Gilbert 
Loveland, high school dept.; R. H. MacMurphey, college 
dept.; Wm. E. Buckley, trade dept. 

a 799 Broadway, New York 3. Hobby, arts, 
crafts. 

Houghton Mifflin Co., 2 Park St., Boston 7 (200) 
Novels and non-fiction, all types. Textbooks, technica! 
works, classica! collections, reference works. Juvenile fic- 
tion and non tiction, ages 3 to 16. Paul Brooks 

Indiana University Press, Bloomington, Ind. Non- fict or 
Bernard B. Perry. 

Ind"strial Press, 148 Lafayette St., New York 13 
Technical. Charles O. Herb. 

tnfantry Jovrnal Press, 1115 17th St., N. W., Wash- 
ington 6, D. C. (6-12) Translations, reprints of work 
on military subjects. Col. Joseph L. Greene 

Institute of Pacific Relations, 1E. 54th St., New York 22 
(8-12) Specialized publishers of non-fiction books on 
Pacific and Far Eastern affairs. Invites Mss., particu'sr y 
for journa's, Pacific Affairs and Far Eastern Survey. 


Every Typist NEEDS the new 
SENTINEL PAGE-GAGF! (3 colors) 


Warns of approach of bottom of page. E‘iminates sloping 

or ‘“‘off the page’’ last lines. Foolproof! Saves re-typing 

Easily attached to STANDARD machines (NOT portab-es’ 
Price 50c—prepaid. 


WILLIAM R. LAKE 


1650 Metropolitan Avenue New York 62, N. ¥ 


Royalties; sometimes author’s payment. W. L. Holland. 

International Prblishers, 381 4th Ave., New York 16. 
(30) Novels Non-fiction, adult; history, philosophy, 
politics, sociology, education, economics; specializes in 
books from Marxian viewpoint. 

International Texthook Co., Scranton 9, Pa. (25-30) 
Trade.technical. bvsiness, college and high schoo! 

tnterscience Publishers, Inc., 250 5th Ave.. New York 1. 
(35) Technical books on chemistry, biorhe™istrv. physies, 
mathematics. reference monographs, advanced texts. Does 
not invite Mss 

Interstate Prinfers & Punblishers., 'nc. (The), 19 N 
Jackson St., Danville, Tl. Technica! and educational books 
in agrien'ture. Rrssell! L. Guin 

Towa State Co'lege Press, Ames. Ia. (15) Non-fiction, 
textbooks, reference books in fie'ds of science, 
trvre, engineering, veterinarv, home economies. and books 
of regional nature about Iowa and Middle West. Mar- 
shall Townsend 

Irequois Publishing Co., Inc.. Troquois Bldg., Svracse 2, 
N. Y¥. (3-5) Royalties, outright purchase. John V 
Sovthworth 

Trwin (Richard D.) Inec.. 3901 S. Michigan Ave., Chi- 
16. (15) Co'lege texthonks in economics, acco nting, 
and books for industry. Richard D. Irwin 

Ws'’and Press, 470 W. 24 St.. New York 11. (6-8) Nen- 
fiction; social science: religious: poetry: invenile fiction 
and non-fiction Cooperative publishing comnany owned 
by its author-members. At least 3 members of Press 
mist approve Mss. Sbmissions invited 

Jeffersen Howse (evhsidiary of William Morrow & Co.), 
495 4th Ave.. New York 15. Pop'ar Westerns 

Jewish Pvblication Society of America, 222 N. 15th St., 
Philadelphia 2. (6) Jewich subjects. Nove’s: non-fiction, 
adult and ftuvenite: texthooks: volumes of short-stories, 
poetry, p'ays: trans'ations. Juveniles; fairv ta'es. Roya!- 
ties or ovtright prrchase. Dr. So’omon Gravzel 

Johns Honkins Prees, Gi'man Hall, Hom 


wood, Balti- 
more 18, Md. (15-20) Non-fiction; scientific, history, 
vractical science, political economy, medicine, general 
books. Does not solicit Mss 

Jonathan Press. Inc. (The), 570 Lexington Ave. New 
York 22 (6) Reprints Joseph W. Ferman, Invites 
mystery and western books for reprint. 

Jones (Carl W.), Publisher of Magic, 806 New York 
Life Bldg., Minneapolis 3. Minn. (1) Magic and ¢con- 
juring. Carl W. Jones. 

Jones (Marshall) Co., Francestown, N. H. (5-10) Non- 
fiction; books that appeal to a special market, no min- 
imum. Prefers preliminary summary. Roya!ties; occa- 
sionally author’s expense. Clarence E. Farrar. 

Judd (Orange) Publishing Co., Inc., 15 E. 26th St., 
New York 10. (12-15) Agyiculiural, garden, handicra:t 
works, pets, textbooks Royalties; sometimes author’s 
expense. 

Jvdson Press (The), 1703 Chestnut St., Phi'ade'phia 3 
(10) Religion, religious education, Paptist history, occa- 
sional col'ections stories Inquire of Book Editor 
before submitting Mss 

Judy Publishing Co., 3323 Michigan Bivd.. Chicago s6 
(30) Dog books principally. Not in market for Mss 
Will Judy. 

Kaleidograph Press, 624 N. Vernon Ave., Dallas 8, 
Tex. (15-20) Books on poetry and poetry writing; books 


YOUR STORY 


made strong, briiliant, and appealing. 

| give you over 2500 words of detailed help, 
{telling you exactly what to do and showing you 
|! cw to do it. | rewrite sections of your story to 
illustrate the suggestions | make. 
| The cost is $4 for a story under 8000 words 


— Other lengths by arrangement — 
“It is easy to plot with power and skill” 
(1 show you how) 
Prompt Service 
BAYARD D. YORK 


204 Raymond Road West Hartford 7, Conn. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The farce 
market open to beginnina writers, and the on! 
cone where you can EARN AS YOU !ECAPN' 
One of my graduates sells more than $1% 
worth of stories and articles monthly. My spe 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 
MAITLAND LEROY OSBORNE 

23-A Green St. Wollaston 70, Mass. 
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of verse. Royalties or cooperative basis. Annual contest 
for poetry books. Whitney Montgomery 

Kenedy (P. J.) & Sons, 12 Barclay St., New York 8 
(15) Catholic novels, biography, non-fiction, textbooks, 
religious books. Thomas B. Kenedy 

King’s Crown Press (a division of Columbia University 
Press), 2960 Broadway, New York 27. (35) Royalties, or co- 
operative basis. Invites submission only of educational 

5S. 

Knopf (Alfred A.), Inc., 501 Madison Ave., New York “2. 
(100) Novels, high quality; non-fiction, not too technica!; 
juveniles. College social science textbooks. 

Kuox (John) Press, 8 N. €th St., Richmond 9, Va. (15) 
Religious 

Laidlaw Brothers, 328 S. Jefferson St., 
(30-50) Educational books. John Laidlaw 

Lantern Press, Inc., 257 4th Ave., New York 10. (12) 
Novels, non-fiction, juvenile fiction and non-fiction, A. L. 
Furman. Query 

Lawyers-Cooperative Bldg., 
Rochester 3, aw 

Lez & Febiger 600 S. Washington Sq., Philade'phia 6 
(25) Textbooks; medical, dental, pharmaceutical, nursing, 
veterinary science, agriculture, general scientific books 

Lear Publishers, Inc., 105 E. 15th St., New York 3. 
(10) Non-fiction Sometimes outright purchase A. M 
Krich. 

Lincoln Electric Co., 
Technical. 

Lindquist (H. L.) Publications, 

York 19. Hobby books. 

Lion Books, Inc., 350 5th Ave., New York 1 
reprints 

Lippincott (J. B.) Compatny, 227 S. 6th St, 
5; 521 5th Ave., New York 17 (75-100) Novels, all 
types. Juveniles up to 16 years; rarely fairy tales. Non- 
fiction, adult and juvenile, all types. Textbooks. Special- 
izeg in biography, history, art, fiction, educational and 
medical works. George Stevens; Bertram Lippincott; Lynn 
Carrick; Tay Hohoff; Helen Dean Fish (Juv. Ed.) 

Little, Brown & Co., 34 Beacon St., Boston 6. (75-90) 
Novels: biographies; historical works; cook books; popu- 
lar non-fiction; juveniles. Angus Cameron 

Liveright Publishing Corp., 386 4th Ave, 
(15) Novels, non-fiction, adult and juvenie 
Query 

Lojzeaux 
Religious. 

Longmans Green & Co., Inc., 55 5th Ave., 
(100 to 200) Novels, ‘ew, carefully selected é 
6 to 18 years; historicél or present-day types. Textbooks 
Non-fiction; biography, science, philosophy, travel, ¢es- 
says, technical and reference books Plays: three-act come- 
dies, 10 to 12 characters. General Mss., Edward E Mills 
Jr.; College textbooks, R. L Straker; Juveniles, Bertha 
Gunterman; Plays, G. M. Overacker 

Lothrop, Lee & Shepard Co., 419 4th Ave., 
16. Juvenile fiction and non-fiction Miss 


Creighton 
iicidens State University Press, Baton Rouge 3, La 


Chicago 6. 


Publishing Co., Aqueduct 


12818 Coit Rd., Cleveland 


2 W. 46th St., New 


Popular 


Philadelphia 


New York 16 

Arthur Pel 
Brothers, 19 W. 2lst St., New York 10 
New York 3 
Juveniles, 


New York 
Beatrice 


LITERARY AGENTS FOR 30 YEARS 
We sell books, short stories, articles, plays, radio 
scripts. Verse also considered. Editing, revision, 
criticism. Beginners welcomed. Personal represen- 
tation for established authors. Write for informa- 
tion and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N.Y. | 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations. Not a “tell how’’ but a SHOW HOW course 
Personal criticism included. Write for particulars. 


MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


400 MARKETS for FILLERS 
Listed in PEN MONEY 
The new market quarterly for fillers, 


briefs and shorts of all kinds. Selling fast. 
50c a copy; $2 a year 


A. D. Freese & Sons, Box A, Upland, Ind. 


22 


M. M 
Juy- 


(12) Non-fiction, technical books, translations. 
Wilkerson 

Lowe (Samuel) Co., 200 5th Ave., New York 10 
enile. Samuel Lowe 

Loyola University Press, 3441 N. Ashland Ave.: Chicago 
13. (2-3) ‘College, high school textbooks. Florence H 
McIntosh. 

Lyons & Carnahan, 2500 Prairie Ave., Chicago 16 
School texts. E. M. Lamb. 

MacDona!d & Co., Ltd., Room 220, 37 Madison Ave. at 
26th St., New York. (London office: 43 Ludgate Hill, 
London E. C. 4, England.) (100) Novels: non-fiction; 
textbooks; technical books, 100,0000 words. H. E. Taylor 

MacMillan Co. (The), 60 5th Ave., New York 11. (500) 
Books in every field. Novels, non-fiction. adult and juve- 
nile; biography, economics, travel, scientific, religion, 
world problems. Textbooks; science. Verse, translations, 
classical collections, reprints. Juveniles, all ages. Harold 
S. Latham: Doris S. Patee, juvenile. 

Macrae Smith Company, 225 S. 15th St., 
2 (30) Novels, juveniles, all ages. Non-fiction, adult: 
biography, travel, nature. Gift books. Edwin Boone. 

Maxton Publishers, Inc., 15 E. 26th St., New York 10 
Juvenile. Mrs. Esther Gelatt. 

McBride (Medill) Co., 206 E. 37th St., 
non-fiction. Fred T. Marsh 

McCormick-Mathers Publishing Co., P xX 2212, Wich- 
ita 1, Kans. Textbooks, work books 

McGraw-Hill Book Co., 330 W. 42nd St., New York 
(250) Non-fiction, adult, science, social science: political 
Selence, agriculture, business, economics, engineering. Text- 
novels, non-fiction, psychology, 
s u_ arts, etc. (See also Whittlesey House.) 
on Company, 225 Park Ave., New York 17 

Juveniles, all ages. Scientific, business popular 
technical books, classical collections, dictionaries games 
and novelties. Sometimes outright purchase ; 

McKnight & McKnight Publishing Co., 109-11 W. Market 
=e Ill. Technical books; textbooks. C. 4A 
Bros., Inc., 45 Warwick St., Springfield 1, 
eon 6 0) Juvenile fiction, a'l ages Specializes in 
oy, and novelty books, 1000-5000 words. Outr.ght 

McMullen (The Declan X.) Co., Inc., 22 Ps > DW 
York 7 Religious textbooks. Dr E 

McNa»ghton (Wayne L.) Inc., Box 4033, Village Station 
Los Angeles 24 (5-10) Novels, non-fiction, textbooks 
religious books, plays, readings, poetry, juvenile fiction 
and non-fiction. Wayne L. McNaughton 

Mennonite Publishing House, Scottdale Pa 
Does not invite Mss ‘ 

Meredith Publishing Co., 1716 Locut St., Des Moines 
Towa Books and pamphiets on home, rural, and farm 
subjects. Outright purchase. J. E. Ratner 

Merit Publications, 300 4th Ave., New York 10 
Self-improvement, diet, health. G. P. Anthony 

Merriam (G. & C.) Co., 47 Federal St., Springfield 2 
Mass’ Dictionaries only. 

Merrill (Charles F.) Co., Inc., 400 S. Front St., Colum- 
bus 15, Ohio. (10-30) E’ementary and high school text- 
books Royalties or outright purchase. W. C. Blakey. 

Messner, Julian, Inc., 8 W. 40th St., New York 18 
Novels, non-fiction, juvenile fiction and non-fiction bio- 
grahies. Kathryn G. Messner. 

Michigan State College Press, East Lansing, Mich 
fiction. William Rutter 

Military Service Publishing Co., 
tary textbooks and technica! books 
purchase. Joseph K. Sweet 

Mill (M. S.) Co., Inc., 425 4th Ave., 
20) Well-written novels, mysteries, non-fiction 
Willey 

Modern Library, Inc., 457 Madison Ave., 
(12) Reprint novels, non-fiction 

Moody Press, 20 LaSalle St., Chicago 10. (20-30) Re- 
ligious. Particu’arly interested in Christian fiction; Chris- 
tian textbooks; juvenile Christian fiction and non-fiction 
Royalties; occasionally outright purchase N. Taylor 

Moorehouse-Gorham Co., 14 E. 4lst St., New York 17 
(10) Textbooks and religious books. C. P. Moorehouse 

Morrow (William) & Co., Inc., 425 4th Ave., New Yorx 
16 (59) Novels, literary and popular; mystery stories 
Non-fiction biography, history, economics Juveniles 
Translations. Miss Frances Phillips 

Mosby (The C. V.) Co., 3207 Washington Blvd., St. Louis 
3. (35) Medicai 

Muhlenberg Press (Uni‘ed Lutheran Publication House}, 
1228 Spruce St., Philadelphia 7 (20) Non-fiction, in 
which religion is uppermost; religious books; translations 
pr. G. Elson Ruif. 


Philadelphia 


New York i6 


Religious 


(2-3) 


Non- 


Harrisburg, Pa. Mili- 
Royalties and outright 


New York 16. (1C- 
John C 


New York 22 


“ADVENTURES IN FREE-LANCE 
NEWSPAPER FEATURE WRITING” 
|The author of this 15,000-word booklet has had 
| some success in putting his hobbies of writing 
and photography to work for pay, and recounts | 
his experiences to show how YOU may do the 


“Extremely interesting and helpful,” 


same thing 
It will be sent 


says managing editor of A&J. 
postpaid for $1.00. 
_ Holden * Bookseller * Germantown 3, Tenn. 


Author & Journalist 


| 

| 

= | 


Murray & Gee, Inc., 3630 Eastham Dr., Culver City, 
Calif. (12-20) Non-fiction and popular technical. R. E 
Rasmus. Query. 

Murray Hill Books, Inc., Technical Division, 232 Madison 
Ave., New York 16. Textbooks covering radio, electronics 
electricity and cther technical or practical subjects. J 
Richard Johnson 

Naylor Co., 918 N. St. Mary's St., San Antonio 6, Tex 
(20) History, legend, lore, with emphasis on Texss 
and the Southwest. Novels; non-fiction; textbooks; trans- 
lations; juvenile fiction and non-fiction. Joe O. Nayior 

Nelson (Thomas) & Sons, 385 Madison Ave., New Yor: 
17. (6-8) Juvenile, non-Liction, medical, religious. Murie! 
Fuller 

New American Library of World Literature, 501 Madisor 
Ave., New York 22. (60-79) Reprints. Pubiishes origincls 
on commission on science, arts, philosophy, po.itics. Victo: 
Weybright 

New Directions, 333 6th Ave., New York 14. (50) Novels 
non-fiction, tex‘books, poetry. James Laughlin Query 

Newman Press, Fhe, Westminster, Md. (50) Catholic 
novels, religious books, translations, reprints. John J 
McHale 

Newson & Co., 72 5th Ave., New York 11. Textbooks 
Albin Yeaw. 

New York University Press, Washington Square, New 
York 3. (4-5) Scholarly books. Jean B. arr, 

Noble & Nobie, Publishers, Inc., 67 Irving Pl., New 
York 3. (10-12) Textbooks. J. Kendrick Nobie. 

Northwestern Press (The), 315 Sth Ave., Minneapolis 
15, Minn. Entertainment material; plays for high school, 
college, societies, amateur production. Outright purchase 
L. M_ Brings. 

Norton (W. W.) & Co., 101 5th Ave., New York 3. (50) 
Music, politics, medicine, economics, etc. College text- 
books; scientific books; an occasional novel. Geo. Brock- 


way 

Oakridge Press, 2020 Park Ave., Baltimore 17, Md. (3-5) 
Non-tiction, technical textbooks and scientific books for 
the laity, 300 to 400 pages. Royalties or outright pur- 
chase. Robert V. Seliger, M. D. 

Oceana Publications, 461 W. 18th St., New York 11 
(20) Law, non-fiction; how-to-do; textbooks. Dr. W. R 
Dittmar 

Odyssey Press, 38 4th Ave., New York 16. (10-15) Text- 
books, mainly college. Edgar D. Hellweg 

Outlook Publishers, i N. 6th St., Richmond 19, Va 
Religious 

Oxford Book Co., Inc., 222 4th Ave.,“New York 3. Uish 
school textbooks, visual aid texts, review books, drill books, 
vork-books, educaticnal devices. M. H. Kessel 

Oxford University Press, 114 5th Ave., New York 11 
(250) General non-fiction, religious, reference, art, Bibles 
college textbooks, medical, juvenile, music. Philip Vaud- 
rin. 

Pacific Books Publishers, Box 558, Palo Alto, Calif. Non- 
fiction covering Pacific Ocean area, and West Coast, U. 
S. A; college textbooks. S. M. Croonquist. 

Page (L. C.) & Co., 53 Beacon St., Boston 8. Novels, 
non-fiction, juvenile fiction. 

Pamphleteers, Inc., 1151 S. Broadway, Los Angeles 15 
Particularly interested in limited government and eco- 
nomic lhberty. James C. Ingebretson. 

Pantheon Books, Inc., 333 6th Ave., New York 14 
(15) Novels, non-fiction, religious books, transiations 


Parkwood Press (The), Box 4033, Village Sta., Los 
Angeles 24. Fiction, business, technical, juvenile, poetry 

Pauper (Peter) Press, 629 McQuesten Parkway, Mount 
Vernon, N. Y. Reprints of classics only. 

Peggy Cloth Books, 109 Worth St., New York 13 
Washable cloth picture books for youngsters 1 to 3 years 
old. Outright purchase. 

Pellegrini & Cudahy, 333 6th Ave., New York 1i4 
Fiction; non-fiction. Miss Sheila Cudahy. 

Perkins (P. D. & lone), Box 167, South Pasadena 
Calif. Books on Pacific areas 

Perqrande Publishing Company, 3331 N. Bartlett Ave., 
Milwaukee 11, (2-3) Technical and non-technica 
textbooks, Civil Service Preparatory material, 64 to 160 
pages, staff-prepared 

Phaidon Publishers, Inc., 114 E. 32nd St., New York 16 

t 


Ar 

Philosophical Library, Inc., 15 E. 40th St., New York 
16. Non-fiction, reference Royalties; author's expense 
Dagobert D. Runes. 

Phoenix Press, 419 4th Ave., New York 16. (60) Ranch 
Western novels, romances, sophisticated love novels, mys 
teries, 60-65,000 words Outright purchase,  royalti 
Miss A. Sachs 

Pilgrim Press (Congregational), 14 Beacon St., Boston 
&. (12) Religious, juvenile fiction and non-fiction. Charics 


A. Butts. 


PROMPT TYPING SERVICE 


Novels, Stories, Books, Plays, Radio, Poems 
EDITORS appreciate and BUY readily manuscripts 
correct style, with flawiess spelling, punctuation and 
grammar 

Excellent 20 lb. bond. Carbon copy. 50c per 1000 word 
Reenforced envelopes and cartons used in shipping 
NOVELS beautifully tailored to present the most inviti! 


appearance 
MARIE ADAMS 


480 Blair Avenue St. Paul 3, Minnesota 


November, 1950 


10. (15-30) Juvenile fiction, ncn-fiction, 


Pitman Publishing Corp., 2 W. 45th St., New York 19 
(30-40) Textbooks; scientific, 
vocational, commercial, educational, business; technical 
works; photography 
Platt & Munk Co. (The), Inc., 200 5th Ave., New York 


up to 12. Educational books 
Munk 


of or 


Plays, Inc., 8 Arlington, Boston, Mass 
p-act plays, book length collections, school 


children. A. S. Burack 


Pocket Books, Inc., 1230 6th 


Popular reprints. 
Popular Library, Inc, 10 E. 40th St., New York 16. 
Popular reprints. 
Popular Mechanics Press, 200 E. Ontario St., Chicago 


11 


10 


(6) Technical books, 100-2 


technical, arts-and-crafts, 


Outright purchase. A. 


Ave., New York 20 


00 pages. N. F. Guess 


1000-3000, ag-s 
iH. 


(3-5) Anthologies 
age 


(96) 
(50) 


Popular Science Publishing Co., 353 4th Ave., New York 
Popular science and outdoor books 


Prentice-Hall, Inc., 70 Sth 


200) Religious, inspirational, 
tory, travel, non-fiction, occasional fiction titles. Col- 
leges and high school textbooks in fields of liberal arts, 
sciences, commerce Legal and quasi-legal books; loose- 


leaf tax and legal services. Business books. 


unsolicited fiction; query on 1 


hundred and eleven pointed paragraphs. 
a selling gag writer. 


JOCKEYS, SHO 


Ave.. New York 11. (150- 


self-help, biography, his- 


10n-fiction 


ULD READ 


MAKING IT FUNNY by 
HARRY WILLIAM PYLE. 


Seven thousand words of informative plaver plus one 


HARRY WILLIAM PYLE 
22A No. Angelus St. 


Do not read 


GAG WRITERS, CARTOONISTS, EMCEES, DISC 


Written by 
Send One Dollar for your copy. 


Memphis 4, Tenn. 


J 
4 
GHOSTING — REVISION 
By Top Writers-Critics 
’ We maintain a staff of High-calibre ‘ 
Assistants —- among best in the literary 
field. 
4 
> HOW WE WORK WITH YOU 
; We read, criticize (see below) Revise 
> all types manuscripts; give instruction. 
} On ghosting and heavy revision you al- 
low our writer an extra percentage of 
> sales price, in addition to cash fee. We 
engage a ‘‘name”’ writer, thus vastly in- 
creasing prospect of a sale. 
RATES for criticism: 5Cc per 1000 
§ words; minimum, $2.50 per ms. Fees 
§ for other services —- revision, ghosting, 
& etc.—based on help needed. Please write § 
3 details. Est. in Hollywood 10 years. 
‘ 
$ Send for Circular 
H. D. BALLENGER 
J 
3 1509 Crossroads of the World, 102-A $ 
Hollywood 28, California. 


— 


kurt Wolff 
23 


Schol- 


Princeton University Press, Princeton, N. J. 50 
expense. 


5 
arly books. Royalties, occasionally author’s 
Datus S. Smith, Jr. 

Printers’ Ink Publishing Co., Inc., 205 E. 42nd St., New 
York 17. Business books, emphasis on advertising, mar- 
keting, by people in field. Kenilworth H. Mathus. 

Progress Press, 2153 Florida Ave., N. W., Washington &, 
D. C (15) Non-liction and textbooks. Royalties and 
outright purchase. L. M. Eaton 

Pustet (F.) Company, Inc., 14 Barclay St., New York 8 
(5-10) Roman Catholic religious books. Royalties; occas- 
ionally author's e> pense. 

Putnam's (G. P.) Sons, 2 W. 45th St., New York 19. (125 
to 150) Noves, all types. Non-fiction; world affairs, 
biographies, reminiscences, travel, science, exp.oration, etc. 
Juvenile fiction and non-fiction. Translations. Theodore 
M. Purdy. 

Pyramid Books, 185 Madison Ave., New York 16. Popu- 
lar reprints, originals. 

Quinn Publishing Co., Inc., Kingston, N. Y. (24) Ad- 
venture, Wesiern mystery novels, 50,000. Reprints and 
originals. Aavance with royalty or outright purchase. 
Invites submissions from pub.ished authors. J. L. Quinn. 

Rand McNaiiy & Co., 536 S. Clark St., Chicago 5. 
(25-50) Juvenile fiction and non-fiction, a.1 ages. 
books. Adult non-fiction. Religious. Sometimes outight 


purchase. 

Random House, Inc., 45/ Madison Ave., New York 22 
(100) Non-fiction, fiction, aault, and juvenile; plays; 
poetry; translations; non-fiction. Saxe Comuinins 

Regent House Publishers, Inc., 1776 Broadway, New 
York 19. Fiction, juvenile. Marion Verzeit. 

Regnery Co. (Henry), 20 W. Jackson Bilvd., Chicago 4, 

(16) Philosophical, histerical, religious, translations. 
poetry books. Henry Regnery. 

Reilly & Lee Co., 325 W. Huron St., Chicago 10. (10) 
Adult popular non-fiction, non-fiction. Query. 

Reilly (The Peter) Co., 131 N. 13th St., Philadelphia 7. 
(3) Educational, medical textbooks; reiigious. Roya.ties; 
outright purchase’ author’s expense. 

Reinhoid Pub.ishing Corp., 330 W. 42nd St., New York 
18. (30) ‘lexibooks, technical works on chemistry, 
physics, metallurgy, architecture, drawing. G. G. Hawley. 

Kepublic Book Co., 115 E. 53rd St., New York 22. Sec- 
ondary textbooks. 

Revell (kleming H.) Co., 158 5th Ave., New York 10. 
(50-60) Reiigious, but some books oi a more genera 
nature inciuding biographies, history, seli-help. Juvenue 
non-fiction. William R. Barbour. 


LITERARY CONSULTANTS 


The Solution To Your Writing Problems. 
* Specific detailed analysis and criticism 
* Marketing guidance: Stories, Articies, Books 
* Sales through an established literary agent 
* Special attention to the mew writer 

Write today for free brochure and rates 


LITERARY CONSULTANTS 
31 West Tenth St. 


New York 11 


GHOSTWRITER 
Twenty years experience in mending writ- | 
ing for marketing. I do not tell what to do. | 
I do it for you. Reference women’s WHO'S | 
Who. Correspondence requires return post- 


age. 
2964 Aviation, A.J. 


| 
NATALIE NEWELL | 


Miami 33, Florida 


ARE YOU AFRAID OF GHOSTS? | 
| Tf so let me dispel those fears. I will ghost 
| that story for you into a well balanced story 
| that could easily sell or I'll help you write a 
/new one from scratch . collaborate if you 
| like. I can definitely help you. Write for | 
| details, no obligation. Better still, send along 
|a story and let me quote price for re-write! 
| Return postage, please! 


| C. C. WAGONER 


| 1616 E. 4th St. Tucson, Ariz. 


Review & Herald Publishing Association, Takoma Park, 
Wasiington 12, D. C., Religious, medical, educational. 
M. R. Thurber. 

Rider (John F.) Publisher, Inc., 480 Canal St., New 
York 13. (4-6) Radio textbooks and technical books; 
translations. Preferred lengths, 75,000 and 150,000 words. 
royalties. Possibly outright purchase, D. 

Sian. 

Rinehart & Co., Inc., 232 Madison Ave., New York 16. 
(100) Novels, all types. Non-fiction, all types. John Selby. 
College textbooks. Ranald P. Hobbs. Techincal books (pub- 
— under imprint Murray Hill Books, Inc.), George 

Viley. 

Rockpcrt Press, 104 E. 40th St., New York 16. Fiction; 
none-fiction. Query. Boris G. de Tanko. 

Rodale Press, 6th & Minor Sts., Emmaus, Pa. Writers’ 
aus, gardening, farming, horticultural. J. I. Rodale. 

uery. 

Rodd (The Marcel) Co., 7621 Sunset Blvd., Hollywood 
46. Non-fiction. Marcel dd. 

Romig (Walter) Publisher, 979 Lakepointe Ave., Grosse 
Pointe 30, Mich. (2-3) Catholic reference works only. 

Ronald Press Co. (The), 15 E. 26th St., New York 10. 
(100) History, political science, philosophy, psychology, 
Oriental culture, sociology, education, religion, art, Eng- 
lish. modern languages, sciences, engineering, mathematics, 
aeronautics, economics, business and industry. 


WRITING 
for he 


TRADE 
JOURNALS 


THIS BOOK HAS HELPED DOZENS 
OF WRITERS MAKE FIRST SALES 
and it can help you too. Even seasoned writers 
say this text is a gold-mine of information 
that is helping them get more and bigger 
checks. Covers the subject completely; used 

by colleges and libraries. ; 

OTHER TEXTS THAT WILL HELP YOU 
_ WRITING NEWS & FILLERS $1. 
Contains examples showing you what editors 
ee you can get material and how to 

sell it. 

WRITING POPULAR NON-FICTION $1. 
For the writer who wants to hit this lucrative 
market this text is a ‘must.’ Contains ex- 
ampies of ideas that clicked and why. 

TAKING & SELLING PHOTOS $1. 
Shows how you can become a photo-journalist 
—explains type of pictures wanted with arti- 
cles, how to take them and sell them. (Non- 
technica!) 

PLOTTING & WRITING POCKET NOVELS $1. 
This text will have you plotting and writing 
every type of fiction in no time. Contains 
examples of leads, and other professional 
devices. 

FREE! Order any three of above and re- 


ceive ‘‘Coaching the Cub” Free. 
Send check, cash or M.O. 
NON-FICTION PRESS (Dept. A.) 


Beaurepaire, Que. Canada. 


Author & Journalist 


A FUL TRADE WRITER | 

_ 


Row, Peterson & Co., 1911 Ridge Ave., Evanston, Il. 
(25) Textbooks for elementary and high schools. Sup- 
plementary reading for school use-—-informational non- 
fiction. Teaching aids. Plays for amateur production 
in elementary, junior high, senior high, college, and com- 
munity groups. Three-act plays. Royalties or outright 
purchase Walter Brackman, Ed.; Lee Owen Snook 
drama denariment. 

Roy Publishers, 25 W. 45th St., New York 19. (25) 
Novels; non-fiction; technical; religious; juvenile fiction 
and non-fiction. Royalties or outright purchase. Mr 
and Mrs. Marian Kister. 

Rutger University Press, New Brunswick, N. J. (24) 
Non-fiction, textbooks, technical, poetry; translations 
Harold M. Munger, Jr. 

Saalfied Publishing Co., Akron 1, Ohio. Juvenile non- 
fiction. Outright purchase. A. T. Braden 

Sadlier (William H.), ete 11 Park Pl., New York 7 
Textbooks. Thomas J. Dola 

St. Anthony’ s Guild Press, 508 Marshall St., Paterson, 
3, N. J. Retigiovs 

Sage Books, Inc., 1716 View Point Rd., Golden 4, Colo 
(4) General publishers with special interest in quality 
Western novels, non-fiction. Royalties. Query. Alan 
Swallow; Horace Critchlow. 

Salloch (William). 142 7th Ave., S., New York 14 
Scholarly non-fiction. William Salloch. 

Sanborn (Benjamin H.) & Co., 221 E. 20th St., Chi- 
cago 16. (10) Textbooks. A. T. Young. 

Saunders (W. B.) Co., W. Washington Sq., Philadei- 
phia 5. (50) Textbooks; medicine, surgery, veterinary 
centistry, nursing, college sciences, physical education 
Lloyd G Potter. Query. 

Scheer & Jervis. Box 807, Chapel Hill, N. C (4) 
Non-fiction, adult and juvenile. George F. Scheer. 

Schirmer (G.), Inc., 2 E. 43rd St., New York. Music 
Royalties or outright purchase 

Schocken Books, Inc., 342 Madison Ave., New York 17. 
Non-fiction, special interest in Jewish svbjects. Naha 
N. Glatzer 

Schuman (Henry), Inc., 20 E 70th St., New York 21. (25) 
History of science and “medicine; non-fiction; some juv- 
eniles. Roya:ties or outright purchase; author's expense 
Henry Schuman 

Science Research Associates, 228 S. Wabash Ave., Chi- 
cago 4 Psychological tests; family, mental hygiene, 
life-adjustment publications 

Scott, Foresman & Co., 433 E. Erie St., Chicago 11. 
Textbooks. H. B. Johnston. 

Scott Publicaticns, Inc., 1 W. 47th St., New York 19. 
Philatelic 

Scott (Wm. R.), Inc., 8 W. 13th St., New York 11. 
(10-20) Juvenile fiction anc non-fiction. May Garelick 

Scribner’s (Charles) Sons, 597 5th Ave., New York 17. 
(200) Novels; juveniles; uon-fiction, adult; serious; re- 
Lgious; textbooks; verse. 

Sentinel Book Publishers, Inc., 112 E. 19th St., New 
York 3. (12) Books on arts, crafts, sports, education, en- 
tertainment, hobbies, games. (18,000 up.) Royalties; out- 
right purchase. H. M. Quitkin. 

Shady Hill Press, 7 Mercer Circle, Cambridge 38, 
Mass (3) Remedial reading materials only. Anne C 
Moore 

Shasta Publishers, 5525 S. Blackstone Ave., Chicago 37 
Fantasy fiction, reference, bibliography. Everett F. Bleiler 

Sheridan House, 257 4th Ave., New York 10. (15) 
Novels and non-fiction. Lee Furman 

Sherwood Press (The), Box 1551, Main P. O., Wash- 
ington 13, D. C. (10-20) Textbooks; technical. F. S 
Smith. (No report in 1950). 

Silver Burdett Company, 45 E. 17th St., New York 3. (20- 
50) High school and elementary textbooks; juvenile non- 
fiction for supplementary sale to schools. Earl E. Welch 

Simmons-Boardman Pub. Corp., 30 Church St., New 
York 7. (10) Trade, technical books on rail and marine 
transporiation, carpentry, building. James W. Zarbovk 

Simon and Schuster, Inc., 1230 6th Ave., New York 20 
(100-325) Novels, high literary; exceptional mystery an‘ 
cetective; non-fiction; translations. J. A. Goodman 

Singer (The L. W.) Co., Inc., 249 W. Erie Blvd., Syre- 
cuse 2, N. Y. ‘Textbooks Does not invite submissions 

Skira (Albert), 206 E. 20th St., New York 10. Art. | 

Sloane (William) Associates, 119 W. 57th St., New York 
19. (35-40) Novels, non-fiction, college textbooks, poetry, 
juvenile teen-age fiction, non-fiction. Mark Saxton , 

Smith Co. (The), 340 E. Market St., Indianapoli 
4. Law. Ailen Smith. 

Stackpole * Reck, Inc., 33 W. 42nd St., New York 18 
Outdoor book C. R. Heck. ; 

Standard Publishing Co., Box 1240, Huntington 14, W 
Va. (12-20) Technical books on guns and sport. Royalties, 
outright purchase. Herman P. Dean 

Stanford University Press, Stanford, Calif. (25) Text 
and reference; scholarly works, all types except fiction 


YOUR MANUSCRIPT | 


Edited for spelling, punctuation, compounding, rear-| 
rangement of awkward phrases, etc., and typed on} 
good bond with ene carbon 
$1.00 per thousand words 
Extensive revision and rewriting by arrangement? 


R. K. SHIPLEY 


2979 Frankford Avenue Philade'phia 34, Pa 


November, 1950 


HOW TO USE “THE ANCHOR 
PARAGRAPH” AND WRITE 
STORIES THAT SELL 


“The Anchor Paragraph” is tested and unique. 
It is only one of the many valuable guides 
toward WRITING SUCCESS you will read in 


“SHORT STORY WRITING” 


by F. Orlin Tremaine 


In this brand-new, carefully-written straight-shooting 
book a qualified author passes on to you everything 
his success has taught him! EXPLAINS STEP-BY-STEP 
CREATION OF GOOD SHORT STORY ... tells precise- 
ly what editors want .. . gives sources for plots, char- 
acters, backgrounds, atmosphere reveals tech- 
nique of suspense .. . analyzes every problem of con- 
struction, framework, wording . . creates several 
original stories before your eyes . considers care- 
fully how to accomplish your first sale and how to 
keep selling simplifies short-story writing in an 
amazinaly clear way that never has been done before! 
and accomplishes for you much more than we can 
it even tells you an easy, interesting way to 
stimulate your imagination! SEE FOR YOURSELF what 
this complete, authoritative book will do for you. 


READ THESE 18 REVEALING CHAPTERS 


Building A Plot 

The Anchor Paragraph 
Building Suspense 
Atmosphere & Settings 
Vocabulary & Gesture Weaving the Elements 
Modern Writing into a Pattern 
Taboos and Buggaboos Style 

Plot Sources Motivation 

Consider Your Objective How to Accomplish 
The Editor’s Viewpoint Your First Sale 

Your Characters Story Anaylsis 


Writers Are Born— 
To Work Hard 
[mportance of Keen 

Observation 


F. Orlin Tremaine 


Editor of Macfac- 
den Publications for 


SEND NO MONEY 
EXAMINE IT SEVEN 


many years — ‘‘fa- 

ther’’ of such tov- 

notch fiction mags 

DAYS as True Romances, 
True Experiences, 

WITHOUT ) True __ Detective, 
Dream World, 

Smart Set. Listed 

RISK in Who's Who In 


America since 1926. 
Member of the Na- 
tional Press Club 
and the Mystery 
Writers of Ameri- 
ca University lec- 
turer on writing. 
Author of scores of 
stories Last year 
a’one, he wrote and 
so'd 22 stories and 
14 articles to first- 
/ class markets. 


» This import- ) 
gant book is 
selling out 
fast! Send 
the coupon 
TODAY. 


i Rodale Press, Dept AJA, Emmaus, Penna. ' 
l Please send me a copy of Short Story Writing. | | 
will pay postman $2.75 plus postage. If | return 
J book within seven days, you will refund $2.75 | 
mmediately 
Name 
Address I 
City Zone State 
oO SAVE POSTAGE. Check box if you enclose 1 
| $2.75. Then we pay postage. Same refund 4 
privilege guaranteed 
25 
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ot | | 
| | 
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verse, plays. Royalties; occasionally author’s expense 
Donald P. Bean. 

Steck (The) Co., P. O. Box 16, Austin 1, Tex. (15) 
Textbooks and limited juvenile fiction. R. H. Porter. 
Query. 

Stephen Daye Press, 105 E. 24th St., 
(15) Non-fiction, textbooks. Ruth Selden. 

Sterling Pub. Co., Inc., 141 E. 45th St., New York 17 
How-to books with illustrations. David A. Boehm 

Stewart (George W.) Publisher, Inc., 120 E. 36th St., 
New York 16. (6-10) Non-technical books of informa- 
tion. Geo. W. Stewart. Query 

Storm Publishers, Inc., 42C Lexington Ave., New York 
17. (10-20) General publishers of novels, non-fiction, 
translations. Alexender Gode. 

Story Press, The, Setauket, L. I., N. Y. Books of lit- 
erary distinction under Story Press imprint, in associa- 
tion with Dutton. Whit Burnett, Hallie Burnett. 

Stcuck, Paul A., Inc., 415 Lexington Ave., New York 17 
(5) Art. Paul A. Struck. (No report in 1950.) 

Studio Publications, Inc., 432 4th Ave., New York 16. 
(25) Fine arts, applied and decorative art, architecture 
and industrial design. Juvenile fiction. Remuneration by 
agreement. Bryan Holme. 

Superior Publishing Co., 2809 3rd Ave., Seattle 11. (5-9) 
Nove's and non-fiction. Arthur O. Olson. 

Sallow, Alan Publisher, 2679 S. York, Denver 10, Colo. 
(10) Belles lettres, particular poetry, literary criticism, 
fiction; occasionally other non-fiction. Alan Swallow 
Query. 

Syracuse University Press, 920 Irving Ave., Syracuse 10, 
N. Y. (15) Non-fiction. technical, religious. Royalties; 
sometimes author’s expense. William A. Miller 

Tell-Well Press, 3317 Summit, Kansas City 2, Mo 
Juveniles. William I. Martin, Jr. 

Textile Povk Publishers, Inc., 303 5th Ave., New York 
16. (3) Textile books, 30-60,000. H. R. Mauersberger 

Thomas (Charles C.), Publisher, 301-327 E. Lawrence 
Ave., Springfield, Il]. (50) Medical, scientific, technical, 
law, agricultural, police, science, translations. Royalties; 
sometimes outright purchase; very rarely author's ex- 
pense. Payne E. L. Thomas. 

Thomas Law Book Co., 209 N. 3rd St., St. 
Mo. Law. H. D. Benedict. 

Traffic Publishing Co., New York 13 
(2) Traffic. C. J. Fagg. 

Trail’s End Publishing Co., 725 Michigan Blvd., Pasa- 
dena 10, Calif. (8) Western Americana, non-fiction 
H. E. Britzman. 

Todor Publishing Co., 221 4th Ave., New York 3. 
fiction, reprints. 

Twentieth Century Fund, 330 W. 42nd St., New York 18 
Publishes only results of own economic research. 

Ungar (Frederick )Publishing Co., 105 E. 24th St., New 
York 10. (15) Non-fiction; textbooks 

Union of American Hebrew Congregations, 
St., Cincinnati 2, Ohio. Religious 

U. S. Naval Institute, Annapolis, Md 

University of Alabama Press, Drawer 2877, 
Ala. Non-fiction. Royalties. Sometimes 
James B. McMillan. 

University of California Press, Berkeley 4, Calif. Non- 
fiction, scholariy or for general audience; translations 
August Fruge 

University of Chicago Press, 5750 Ellis Ave., Chicago 37 
Nomefiction, textbooks, religious, medical. William T. 
Couch 

University of Denver Press, 
10, Colo. Non-fiction; reprirts; 
Swallow. 

University of Florida Press, College of Law Bldg., Gaines- 
ville, Fla Non-fiction Royalties; sometimes coopera- 
tive. Lewis F. Baines. 

University of Georgia Press, Athens, Ga. Non-fiction, 
Royalties; sometimes cooperative H. Frazier Moore. 

University of Milinois Press, Urbana, Ill. Non-fiction, 
communications. Wilbur Schramm 

University of Kansas Press, Journalism Bldg., Law- 
rence, Kans Non-fiction, scholarship. Clyde K. Hyder. 

University of Kentucky Press, 249 Shady Lane, Lexing- 
ton 29, Ky. Non-fiction. Royalties; sometimes coopera- 
tive. F. L. McVey 

University of Michigan Press, 2556 Administration Bldg., 
Ann Arbor, Mich. Non-fiction. Royalties; sometimes co- 
operative. Frank E. Robbins. 

University of Minnesota Press, 10 
Minneapolis 14, Minn Non-fiction, all types. 
S. Harding 

University of Nebraska Press, 
1, Lincoln 8, Neb. Non-fiction 
cooperative. Emily Schossberge 

University of New Mexico Press, Albuquerque, N. M 
Non-fiction, special iinterest in regional material. 
Mann. 


TYPING SERVICE 


MANUSCRIPTS, ARTICLES, LEGALS, LETTERS 
FORM LETTERS, LABELS, REPORTS, POETRY 
FILLERS, JOKES; also ADDRESSING and STUFF- 
ING. By expert. Quick, dependable, reasonable 
Rates on request. References. 


MARY LEE KAEMMERLE 
Rt. 9, Frankfort, Kentucky 


New York 10. 


Louis 2, 


100 6th Ave., 


Non- 


34 W. 6th 


Technical. 
University, 
cooperative 


Park, Denver 
Alan 


University 
visual materials. 


Nicholson Hall, 
Margaret 


Administration Annex 
Royalties; sometimes 


University of North Carolina Press, Chapel Hill, N. C. 
Non-fiction, all types. Lambert Davis. 

University of Oklahoma Press, Norman, Okla. 
fiction; Indian affairs; regional. Savoie Lottinville. 

University of Pennsylvania Press, 3436 Walnut St., 
eo 4 Non-fiction, scholarly and general. Phelps 
Soule. 

University of Pittsburgh Press, 
Learning, Pittsburgh 13, Pa. Non-fiction. 
sometimes cooperrtive. Mrs. Agnes L. Starrett. 

University of South Carolina Press, Columbia, S. C. 
Non-fiction Royalties; sometimes cooperative. Query. 

University of the South Press, Sewanee, Tenn. Non- 
fiction. Royalties; sometimes cooperative. Query. A. 
Thompson 

University of Tennessee Press, Knoxville 16, Tenn. Non- 
fiction. Query. Mrs. Hettie D. Leeson. 

University of Texas Press, Austin 21, Tex. Non-fic- 
tion. Query. Frank H. Werdlaw. 

University of Washington Press, Seattle 5, Wash. Non- 
fiction Royalties; sometimes cooperative. W. M. Read. 

University of Wisconsin Press, 811 State St., Madison 5, 
Wis. Non-fiction. Query. Thompson Webb, Jr. 

University Press in Dallas, 202 Perkins Hall, Dallas 5, 
Tex. Non-fiction. Query. Allen Maxwell. 

University Publishing Company (The), 1126 Que St., 
Lincoln 1, Neb. Educational. Roya‘ties; sometimes co- 
operative Mrs. Magdelene Craft Radke. 

University Society, Inc., 468 4th Ave., New York 16. Ref- 
erence, popular science. 

Upshaw (Banks) & Co., 707 Browder St., Dallas 1, 
Tex. Textbooks. E. S. Finley. 

Vanderbilt University Press, Nashville 4, Tenn. (6) Non- 
fiction; religious: translations. Royalties; author’s ex- 
pense. Does not invite submissions. H. C. Nixon 

Vanguard Press, 424 Madison Ave., New York 17. (20- 
30) Novels, non-fiction, adult; biography, history, travel, 
popular science, politics. Juveniles. James Henle. 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. 
(60-75) College and high school textbooks; business, engi- 
neering, scientific, technology; informational 

Viking Press, Inc. (The), 18 E. 48th St., New York 17. 
(40) Novels; non-fiction, adult, all types; translations; 
juvenile. 

Vocational Guidance Manuals, Inc., 45 W. 45th St., New 
York 19. Textbooks, 30,000 words. M. S. Shelby. 

Wagner (Harr) Publishing Co., 609 Mission St., San 
Francisco 5 Textbooks. 

Warne (Frederic) & Co., 79 Madison Ave., New York 
16. Juveniles 

Wartburg (The) Press, 55-59 E. Main St., 
15, Ohio. (2-3) Religious; juvenile fiction and 
fiction. Sometimes royalties or outright purchase. 

Washburn (Ives) Inc., 29 W. 57th St., New York 19. 
(10-12) Novels, serious works, memoirs, non-fiction; juv- 
enile fiction. 

Watson-Guptill] Publications, Inc., 345 Hudson St., New 
York 14. (5-10) Art. Arthur L. Guptill. Does not invite 
Mss. 

Watts (Franklin), Inc., 285 Madison Ave., New York 17. 
(15) Juvenile. Franklin Wcitts. Query. 

Webb Publishing Co., (The) Book Division, 55 E. 10th 
St., St. Paul 2, Minn. Books of genera] interest. Prac- 
tical farm and vocational books; textbooks in agriculture. 


Non- 


3309 Cathedral of 
Royalties; 


Columbus 
non- 


“SPLENDID!” Says Leading New York — 
Publisher of Tooker Assignment 
Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- | 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 
| Consideration Reading $1.00 each for short 
| stories. Covers sales offer if salable, brief cri- 
| ticism, or suggestion of further work, separ- | 
j; ate fee to be arranged. Books $5. 
My technical books “Writing for a Living’ (cloth | 
pages) $2.50; ‘’How to Publish Profitably’’ 
(paper) $1.00; “Atomic Short Story Technique’ 
(paper) $1.00. 


RICHARD TOOKER 


P.O. Box 148 


Phoenix, Ariz. 


Author & Journalist 
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Preters synopsis or outline in advance. Royalties or pur- 
chase. C. Hillestad. 

Webster Publishing Co., 1808 Washington Ave., St. Louis 
3, Mo. (16) Textbooks. Russell A. Sharp 

West Publishing Co., 50 W. Kellogg Blvd., St. Paul 
2, Minn. Law. 

Western Reserve University Press, 2035 Adelbert Rd., 
Cleveland 6. Scholarly books. C. H. Allen, Jr 

Westminster Press, Witherspoon Bldg., Philadelphia 7 
(35) Novels_ religious books; juvenile fiction. Paul 
Hoffman, Ed. of Adult Trade Books; Wm. Heyliger, Juv 
Fict. Ed.; Paul L. Meacham, Religious Book Ed. 

Wetmore Declamation Bureau, 1631 S. Paxton St., Sioux 
City 20, Iowa. Plays. 

Weyhe Art Books, 794 Lexington Ave., New York 71. 
Art. 

Wheeler Publishing Co., 2831 S. Park Way, Chicago i6 
2-4) ‘Textbooks; juvenile non-fiction. Edgar E. Wheeler 

Wheelwright (The Bond) Co., 145 E. 63rd St., New 
York 21 Non-fiction. ‘hea Wheelwright. 

Whitman (Albert) & Co., 560 W. Lake St., Chicago 6 
(15) Juvenile fiction, ages 6 to 12; informational only 
Outright purchase or royalty. Does not invite Mss. 

Whitman Publishing Co., 1220 Mound Ave., Racine, Wis 
Juvenile fiction and non-fiction; drawings for children’s 
books, games. Payment by arrangement. Dorothy Joslyn 
Lioyd E. Smith. 

Whittlesey House, 330 W. 42nd St., New York 18 Juy- 
enile fiction, non-fiction. 

Wilcox & Follett Co., 1255 S. Wabash Ave., Chicago 5 
(20) Adult non-fiction juveniles Royaities or out- 
right purchase. Linton J Keith; Esther K Meeks, 
juvenile editor. 

Wilde (W. <A.) Co., 131 Clarendon St., Boston 16 
Religious. 

Wiley (John) & Sons, Inc., 440 4th Ave., New York 16 
(100) Textbooks, scientific, engineering. 

ee & Wilkins Co., Mt. es Ave., Baltimore 2, 
M (20-35) Medical. R. S. Gi 

(H. W.) Co., 950 Ave., New York 52 
Library reference books. 

Windsor Press, 200 E. Ontario St., Chicago 11 (2) 
Non-fiction. N. F. Guess. 

Winston (John C.) Co., 1010 Arch St., Philadelphia 
Textbooks, religious, juvenile, tiction. Elizabeth Morton, 
Trade Ed.; Dr. Charles A. Ford, Textbook Ed. 

Wittenborn, Schultz, Inc., 38 E. 57th St., New Youx 
22. Art. Robert Motherwell. 

Wonder Books, Inc., 1107 Broadwav, New York 10 
Juveniie Bernard Geis 

Woman's Press 600 Lexington Ave., New York 22 
(10-12) Religious poetry, textbooks in social] trends, phil- 
osophy, education, men and women relations, public at- 
fairs Royalties, sometimes author’s expense. Rose Terlin 

World Publishing Co., (The), 107 W 43rd St., New 
York 18, and 2231 W. 110th St., Cleveland 2 Arts 
crafts, popular medicine, reference, informational works, 
history, travel. biography, religion William ‘Targ. 

World Book Co., 313 Park Hill Ave., Yonkers 5, N. Y 
Textbooks 

Writer, Inc., (The) 8 Arlington St., Boston 16. Books 
for writers. A. S. Burack 

Wynn (A. A.), Inc., 23 W. 47th St., New York 19. (50) 
Novels, non-fiction, religious. A. A. Wynn. 

Yale University Press, 143 Elm St., New Haven 
Conn (50) Non-fiction, Yale Series of Younger Poet 
Royalties, author's expense. Eugene Davidson. 
enile fiction. T. W. Engstrom 

Year Book Publisbers, 304 S. Dearborn St., Chicago 4 
Medical 

Zondervan Publish'rg House, 847 Ottawa, N. W., Grand 
Rapids 2, Mich (50, Reiigious, noveis, non-fiction, juv- 
enile fiction. T. W. Engstrcm 


Learn Touch Typing at Home 
TRIAL OFFER 


PEERLESS METHOD BASIC INSTRUCTION $1.00 
Simp ified and condensed—you can learn to ty 
easily and quickly in spare time 

PEERLESS WORKBOOK $2.09 
Advanced sa ag and exercises to create an ac- 
complished ty 

PEERLESS HANDBOOK $2.59 
A text and a ready reterence book covering letve: 
and manuscript forms and styles; chapters on aj 
plied rhetoric, punctuation, spel‘ing, and many otne 
subjects you should know 

Buy these books singly, or save; buy all three, post- 

poid, for only $5.00! 

If not satisfied return in 5 days for full refund. 


PEERLESS PUBLISHING CO. 


Denver 2, Colo. 


1988 Broadwoy 


November, 1950 


NEW BOOKS 
The Perma Rhyming Dictionary by Langford 
Reed. Permabooks. $.35. 

Phe author makes no claim that this rhyming 
dictionary is complete, but the publishers do: 
the author is right about it, as usual, But this 
is the most complete rhyming dictionary, in- 
cluding both single and double rhymes, that 1 
have seen for such a handy and inexpensive 
volume. [tis thus highly to be recommended. 
Woiting for Young People by Mabel Louise 
Robinson. ‘Phomas Nelson & Sons. $2.75. 

Ihe first edition of this book was published 
in 1922 under the title Juvenile Story Writing. 
It has justly become something of a Classic in 
its special field. Under its new title, the book 
has been revised and brought up to date; to 
the former materials have been added several 
new chapters. “These revisions and additions 
make the book more valuable than ever. A.S. 
©0000 


SHORT-SHORT STORIES WANTED 


Nearly 200 publications are now buying Short-Short 
Stories—some of them paying high prices. My stream- 
lined Course of Instruction has helped many non- 
professional writers to write and sell this type of 
fiction. If you have some writing ability, | can show 
YOU how to do so. Write for full particulars and 
easy terms. 


MAITLAND LEROY OSBORNE 
23 Green Street Wollaston 70, Mass. 


WRITE SONGS? 


Magazine For Songwriters! 
Vital Tips - Monthly Contest 
Songsharks Exposed! 


THE SONGWRITER’S REVIEW 


Sample 20c $2 per year 
1650-D New York 19, N. ¥. | 


e 
WRITERS 
WORK TO DIRECT ORDER ONLY! 


: Title Mag Price 
e@ Yankee Frankenstein $175. 00$ 
® Taxicab Tidbits This Week 250.00¢ 


e@ The Scorpion True Detective 495.00$ 
@aq. | have written and sold the above articles plus@ 
1000 others in the past 15 years to over — 
different national magazines. 
My students—WRITING AND SLANTING 10° 
DIRECT ORDER ONLY—are featured today in® 
scores of newsstand publications. > 
| have develaped a NEW—COMPLETELY PER-® 
SONAL—ABSOLUTELY INDIVIDUAL — Course 
in Article Writing SLANTING YOUR PERSONAL ® 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 
No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—-FOR THE BEGINNING WRITER 
OR THE PROFESSIONAL—-has ever before been © 
made by a SELLING WRITER AND RECOG-@ 
NIZED INSTRUCTOR. 
Write for Terms and for FREE Pamphlet, 
“Writing To Direct Order Only.’’ 


WILL H. MURRAY 

Room 328 
7016 Euclid Ave. Cleveland 3, Ohio § 


a 
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WHAT THE EDITORS WANT NOW 


American Mercury has been sold to William 
Bradford Huie and Clendenin J. Ryan and will 
be re-named New American Mercury. Huie, a 
well-known writer, will be editor at the new 
address. 32 E. 57th St., New York 22. Mr. Ryan 
is a New York financier. 

The first issue of the re-named magazine un- 
der the new management will be dated Decem- 
ber. Editor Huie indicates that the magazine 
will look for “new ideas and new blood. Frank- 
ly, we intend to experiment. We want to be- 
come the young men’s opinion magazine. We 
want to picture the America and the world in 
which we have to live in a realistic way, slash- 
ing through the pretenses and fuzzy thinking 
which confuse.” 

Content of the magazine will be geared to 
interest veterans of World War II and “the in- 
quiring, thinking Americans who are the re- 
ponsible citizens of today and from whom will 
come our national leaders 10 and 20 years from 
now.” 

— 

From New York, our correspondent writes 
about TV: “The war seems to have a negligible 
effect on the broadcasting business. Aside from 
personnel difficulties, and the fact that some 
advertisers may cut their over-all advertising 
budgets, it is not expe ted that TV will get a 
disproportionate slice Of the cut. So TV is in 
the same boat with the magazines. The curtail- 
ing of set production might in the future dis 
courage any more advertising, but it is unlikely 
that any less money will be put in at that time 
than is already going to TV.” 

— Ar] — 
American Astrology 
Broadway, New York 18, was started 
years ago and claims to have been the 
astrology magazine with a national circulation; 
it now circulates also in several countries out- 
side the U.S. 

Paul G. Clancy, editor, has written us as fol 
lows on the suggestion of one of our readers: 
“This publication is interested in fresh, well 
written, and factual astrological and scientific 
articles eliminating the verbose, tangential, 
oceult, and psychic. The demand for filler and 
poetiy is more limited, and material, to be ac 
cepted, will have to be excellent. The magazine 
pavs the highest rates, upon publication, of any 
in the astrological field.” 

Magazine, Vhe Black Horse 
New York II, is again in 
It publishes only original 


Magazine, 1472 
some 
first 


The 


Scarab Mystery 
Press, 105 Sth Ave., 
need of material. 


TYPING SPECIALIST 


Manuscripts promptly and competently typed | 


50c per thousand words. Pica type. White carbon | 
free. Sonnets 10c each, other poetry Ic per line 


Widely experienced printer and typist 
WILLIAM C. DERRY 


40 Rock Avenue Lynn, Mass. 


mystery novelettes of 18,000-30,000 words and 


pays 114 cents and up. 

Notes from New York: Book publishers are 
looking actively again for good fact material. 
Many publishers have cut down on_ reading 
staffs and are going to seek more books rather 
than wait for them to come in. That is why 
it is wise for an author to query a publisher 
before submitting a manuscript of this type. 

Slicks ave reading but not buying too far 
ahead. Stories in this field and in the con- 
fessions are being sent back for revision and 
are being given careful editing. Stories accepted 
need to be tight and well done; there is more 
emphasis on craftsmanship. 

Pulps are still weak, with reprints going 
strong. But with factories opening up for full 
capacity, pulp publishers may start buying 
much more generously late this year. A sudden 
cemand may make some rejected pulp stories 
acceptable after all. Westerns are holding up, 
despite the war color these days. The crime 
detectives are looking for something “radically 
original,” as one of them said; another com- 
mented, “The crazier the better so long as it is 
crime.” Stories with TV appeal are preferred, 
and the author is cautioned to hold at least 
50% TV rights on siories sold. 

Writers nowadays can use a little psychology 
in selling stories as well as writing it into the 
stories. Display sells magazines on the news 
stands, and display can sell manuscripts to edi- 
tors. Recent!y a manuscript in a cover of red, 
white, and blue was pushed immediately to the 
top editor and got a request for revision, al- 
though the editor admitted to a friend that the 
first 6 pages of the script could have been 
junked, with the story starting on page 7. How 
many possible stories with a slow start get re- 
jected because the editor can’t get interested at 
the beginning? It is probably safe to say that 
few stories that haven't the stuff at the begin- 
ning ever get full readings. For such a story, an 
author wrote to the editor of a top confession 


NON-PROFESSIONAL WRITERS 


~ whose stories are not selling 
need editorial revision of their 
scripts. Twenty years’ editorial 
experience qualifies me to give 
expert assistance with short 
stories and novels. | em helping 
other writers make sales—l!I can 
help YOU make sales! 
EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you men- 
tion Author & Journalist. Special 
courses in Writing Short Stories 
—Writing for the Juvenile Mag- 
azines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 
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magazine: “Don't reject this story till you read 
the quarrel on page 9.” And the editor read 
page 9, indeed! 
— 
B.S.°B. Beacon has been discontinued. 
— Av] — 

Last month in giving an early tip on th 
new magazine Everywoman’s, we unfortunate) 
forgot to mention the address. It is 31 W. 47th 
St., New York 19. 

— Av] 

The poetry magazine Imagi has moved to 

1019 S. 47th St., Philadelphia 43, Pa. 

The Georgia Review, University of Georgia, 
Athens, John Olin Edison, editor, publishes 
articles and essays in the pattern of the univer- 
sity quarterly, 2500-3500; regional stories (any 
region possible); poems up to 30 lines. Pay 
ment is 1 cent per word on publication for 
prose and 25 cents per line for verse. 

We are asked to help locate two writers who 
have checks awaiting them. Montgomery W. 
Brothers, editor of the new magazine Here’s 
HOW, 1512 Jarvis Ave., Chicago 26, has a check 
for V. N. Drenon for an article used in the 
November issue of the magazine. (Mr. Brothers 
cautions every writer to have names and address 
es on every piece submitted, no matter how 
short or how many submitted at one time.) 
The August Leninger Agency has a check for 
Dale de V. Kier; the check is for reprint rights 
for a story the agency sold for Mr. Kier more 
than 12 years ago. 


The quarterly Spectator succeeds Judy’s maga- 
zine, published since 1942. Like the late issues 
of Judy’s, Spectator will be staff-written for the 
most part. 

MD, a new magazine published for residents, 
interns, and medical students of the Washington 
Institute of Medicine, 1523 1 St., N.W., Wash- 
ington 5, D. C., indicates a need for cartoons hut 
offers no payment at present. 

A 

Popular Science Monthly, 353 4th Ave.. New 
York 10, pays $5 each for short and easy hints 
for “Keeping the Home Shipshape.”’ 

Av J 

Jerry Epstein, The Circle Plavers, 800 N. El 
Cenuo, Hollywood 38, Calif., is looking for a 
new play for Miss Marie Wilson for immediate 
production. Miss Wilson is now starring in the 
Circle Theatre production of Sheridan's / /e 
School for Scandal. Scripts may be submitted 
directly to Mr. Epstein. 


NOVELISTS! HERE’‘S YOUR BOOK! 


Is your subject usable? Can you plot it, give it 
timeliness, significance? Sound, detailed, practical 
discussions in ‘‘The Technique of the Novel’ by 
Thomas H. Uzzell. New second edition of this ou- 
thoritative work. Sent to you by return mail for 
$1.75, by the author. 

THOMAS H. UZZELL 


Stillwater, Oklahoma 


“Life in Verse,” a column in the durora Ad 
vocate, provides a new paying market for verse. 
Rate of payment will be $1.00 per poem; verse 
should not be over 20 lines in length. Address 
Ray Austin, Editor, Life in Verse, Aurora Advo- 
cate, Aurora, Colo. 

— Av] — 

Raymond W. Derr, Christian College, Colum- 
bia, Mo., indicates that this college will observe 
its centennial in the school year 1950-51. Should 
any writer desire information about the college, 
and especially the life of its young women stu- 
dents during the last century, Mr. Derr will 
provide all that he can, without charge. 


FORREST CARDELL 


WRITERS! Don’t guess—don’t waste your 
time and money, but let me sell your 
story, novel or article as | have done for 
my satisfied writers. My professional 


help and my daily trips to New York 


editors have made convincing sales. 
Let me prove to you what | can do. My terms 


are reasonable. 

Commission: 10%. Fees: $2 on any script up 
to 5,000 words and 50c per M thereafter. 
Reasonable terms on books. Return postage 
with each script please. |! need stories and 
articles with any theme 


FORREST CARDELL 


Literary Agent and Consultant 
84-46 Jamaica Ave., Woodhaven N Y 21 


The Truth About Modern Poetry 


NEW POETIC LAMPS 
AND OLD 

By Stanton A. Coblentz 

By plain, explicit analyses and exam- 
ples, the editor of WINGS here clears 
away the fog that has been bewildering 
writers of poetry. A book for every poet 
who would understand his craft, and 
every poetry lover who seeks light amid 
the chaos of conflicting standards. 


November, 1950 


$2.00 
THE WINGS PRESS 
P: Box 332 Mill Valley, Calif. 


WE'LL PAY YOU $2 


es, you get DOUBLE YOUR MON 
BACK if George Williams’ po Hn 


FORMULA FOR WESTERNS| 


simple compurca 


Wiha aod 
Gants atone etry 10 to me says ONL 
Has helped me tremendowsly at ot 
J writing stones,” writes RING STEWARD 
Campus Tevas Hundreds of pleaved users! Mon 
Also Available Now for Only 50¢ — ey 
“Easy Money from Rom 


Williams tells exactly how to write magazine fillers 

where to dig ‘Lists 136 Cises dotted 

requirements Limited printine at thes price Hurry! Sog 
OR—-Get Both Books For Only $1.25! 
CLOVER PUBLISHING COMPANY 


Dept. A-11, Broadway at 11th, Santa Monica, Calif. 
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The beok publishing firm of Wilfred Funk, 
Inc., and the Your Life group of periodicals will 
move into separate offices. Wilfred Funk, Inc., 
will move to 381 4th Ave., New York 16, and 
will continue its publication of non-fiction in 
book form. Douglas Lurton and the Your Life 
group of magazines (Your Health, Woman's 
Life, Your Personality, Success Today, Marriage 
Magazine, and the parent magazine) will remain 
at 227 E. 44th St.. New York 17. 

Av] 

Music Forum and Digest, 55 W. 42nd St., New 
York 18, is refusing mail. 

Ac] - 

Whit Burnett, editor of the suspended Story 
magazine, wishes our readers to know that the 
magazine started by his son, David Burnett, un- 
der the title New Story, is not a successor to 
Story, which Mr. Burnett indicates is suspended, 
but not dead. 

— 

As we turn into the fall season, the New York 
magazine market is looking rather favorably on 
cheesecake, sensation, and sex, perhaps with 
memories of the last war when magazines of 
this content sold well. In all parts of the market 
the need seems to be for short and powerful 
stories—action and drama to compete with the 
news. Confessions have been asking for stories 
of 3000 words, with a punch. 

Religious and psychiatry books are beginning 
to slump, after a long period of great sales. 
Book sa:esmen are indicating ,a demand fo 
biographies of men and women who won by 
courage, old-fashioned decency, and friendship. 
Phe author who can touch on this trend, in 
magazine or book, may look for a strong market 


SOUTHERN TYPIST 

y Will Promptly and Professionally Type Your 
Maruscript or: Corrasable Bond Paper. Minor 
Corrections in Spelling and Punctuation. 
) Free Carbon, Extra First and Last Pages. 
{ 50c per 1,000 words 

q MRS. HUBERT E. GRIFFEY 

p Re. 4 Clarksville, Tenn. 


CARTOON CLINIC 


“How to Write the 7 Types of Cartoon Gags” takes 
mystery out of ‘switcheroo’ showing, by example, my 
tricks of mfg. sure sellers. $2.00. ‘‘How | Earn Over 
$100.00 A Week Cartooning for the Trade Journals 
gives you my step-by-step plan. $2.00. ‘‘How to $ell! 
Your Cartoon$’’ $2.00. All three 5000 word brochures 
Air Mailed for a $5.00 bill, Recommended by Ben 
Roth, Bob Barnes, Patricia Fulford, and many others 
Literature and testimonials 25c. Free details 
LEW CARD 


1-10D La Habra, Californic 


WRITE FOR BIG MONEY— 
TELEVISION! 


| New, big 1950 SPECIALIZED ONE LESSON COURSE 
| in TELEVISION, by Will Heideman, shows you all you 
| need to know about writing television shows and se!!- 
ing them. How to pick the best type of material, how 
to write it up, with sample of script and big marker: 
list. SPECIAL INTRODUCTORY PRICE—ONLY $1.00! 
Don't delay. Save money by sending your order TO- 
DAY to 
J. C. SLOAN, Publishers’ Agent 


P.O. Box 1008, Dept. A Glendale, Calif. 
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this winter. Stunt books—something new after 
the run of baby and “zoo” books—are being 
looked for, 

— Av] — 

IV needs on the West Coast now center great 
ly about half-hour and hour shows on_ film. 
Main desire now is for stories with a character 
that is well known to the magazine or book 
reading public. An example is “TPugboat An- 
nie. 

Av} — 

With the opening of its New York office at 
270 Park Ave., New York 17, The Catholic Di- 
gest announces that it is in the market for origi- 
nal articles. Payment will range from $75 “to 
S300; length is 2500-4000 words. The subject 
need not be religious, but if it has a Catholic 
slant, so much the better. Only general areas 
of subject-matter are so far indicated: biogra 
phic and personality sketches of outstanding 
people past or present; sports, especially in 
volving Catholic institutions or personalities: 
medicine; true personal adventure, war, or mis 
sionary experience; racial equality or tolerance; 
psvchiatry in a popular form. 


SELL YOUR BOOK TO BRITAIN 


(Continued from page 15) 
letter outiining your material and asking il 


they would be interested in seeing the com 
plete manuscript. An International Reply 


Coupon which you can obtain from the post 


office and which can be converted into post 
age for a reply will be appreciated by the 
publisher 

Your library can give you leads in getting 
lists of British houses. It may take some 
digging but you're likely to get far more in 
return than if you lazily pick up the handies 
American. lists. 

I will be glad to answer specific questions 
about selling your book to England and the 
colonies. No obligation. Send inquiries with 
stamped, sell-addressed envelope to Vernon 


Howard, 6205 Echo Street, Los Angeles 42. 
California. 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories ... articles... serials . . . series. 

Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentols of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 
Author & Journalist 


Changes among the magazines: 

New addresses: Fortune to 9 Rocketeller Plaza, 
New York 20; Famous Police Cases to 105 
kK. 35th St., New York, with a new editor, Everett 
Meyers and a change of payment from accept 
ance to publication; Northwest to 130 W. 42nd 
St.. New York 18, along with the other maga 
zines of the Fiction House group; Americar 
Legion Magazine to 580 5th Ave., New York. 


Prize (ontests 


Phe fourth 87500 Westminster Fiction Award 
Contest has been opened, and closing date ts 
set at June 1, 1951. The contest is conducted 
by Phe Westminster Press, Witherspoon Bldg.., 
Philadelphia 7, Pa., for a novel “deriving its 
material from the annals of history or problems 
of contemporary life. No restrictions are placed 
on the settings, the situations, or the charac 
ters.” Complete information and entry blank 
may be secured from Paul Hoffman, editor of 
odult trade books at Westminster Press. 

— Ae] - 

Phe Poetry Society of Colorado again this 
vear offers its American Scene Contest, closing 
April 1, 1951. Awards of $25, S15, and $5, with 
several honorable mention subscriptions for the 
poctry magazine Winged Word, are offered for 
the best unpublished poems, not more than 24 
lines in length, on the American Scene. The 
contest is nation-wide. Submissions may be 
made to Verdie MeMillen, 1685 Olive St., Den 
ver 7, Colo., whe also can furnish full contest 
rules; please send stamped, addressed envelope 


WRITERS’ WORKSHOPS 


(Continued from page 11) 


trucks go watling by. an occasional auto horn 
vets stuck and rackets on forever: but all 
the din of city streets is defied by the interest 


SHORT STORY WRITING 
| How to write, what to write, and where to sell. Our 
| courses in Short-Story Writing, Juvenile Writing 
| Article Writing, Versification ana others, offer con- | 
structive criticism; frank, honest, practical advice 
| real teaching. All courses moderately priced. 
| For full particulars and a sample copy of the 
| WRITERS’ MONTHLY, write today to: 

The Home Correspondence School 
| Dept. AJ Springfield 3, Mas: 


POETS: Send self-addressed stamped env>- 
+ lope for PRIZE PROGRAM; Quarterly | 
prizes $25; Poetry Book Contest, etc. You will re-| 
ceive also description of HELP YOURSELF HAND 
BOOKS ($1 each) containing 999 PLACES TO SENEI 
POEMS. | 
KALEIDOGRAPH, A Nationol Mogazine of Poetr) | 
{Published monthly since May, 1929; 25¢ a copy | 
$2 a year) 
624 N. Vernon Ave. 


Dallas 8, Texes 
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and concentration of this group. Meetings 
begin at eleven a.m. and close at three-thirty 
pm. At noon a meager lunch from the 
lunch room downstairs is wheeled into the 
room. If there is ever any accounting of the 
precocious things that junior does, or con 
sultations on the making of a strawberry 
chiffon pie, these must be voiced over sand 
wiches and coffee or not at all. During 
meeting the chairman rules with an iron 
hand; but the work which the club accom 
plishes, the sales, the party at Christmas, 
and the picnic in June are ample reward 
for the club’s diligence and discipline. 

A small group) of women organized 
‘Scribes’ Club” in the early “Twenties, to 


POETRY BOOKS (cloth) $129.50 
Have your books published not just printed. There 
is a difference. Novels by special arrangement 
Misc. Books. 10.000 book accts. Ref. Dunn & 
Bradstreet. 6 weeks delivery on small books. 


THE STORY BOOK PRESS 
1435 Second Ave. Dallas 10, Texas 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume pub- 
lication, and in all contests. This nation-wide 
record improves constantly. For 25 years, | have 
taught poets, versifiers, and lyric writers how to 
perfect their product, whether written for money, 
pleasure, or self-expression; including my work 
as instructor at NYU and William & Mary. My 
work with pupils, ranging from beginners to 
Pulitzer Prize topnotchers, is done chiefly by cor- 
respondence. My Unabridged Rhyming Dictionary 
| ($3.60) and Poets’ Handbooks ($1.60) are now 
standard; order from me. Why neglect longer 
the profits and byproducts of versification? Write 
today; you are unfair to yourself to delay longer. 
Send $1 for trial criticism of 1 poem; $3 for 2. 


Bozenkill School of Creative Writing 


Clement Wood, Director Delanson, N. Y. 


REVISING 


On The Script 
EDITING 

REVISING 
CORRECTING 
POLISHING 
7 PAGE ANALYSIS J 


SALABLE MANUSCRIPTS RUSHED 
TO MARKET FOR QUICK SALE 
By my Top-Flight Literary Agent. 10% 
Commission on Sales. Particular attention 
paid to Beginning Writers. Positively no 


personal interviews, please. MAIL MANU- 
SCRIPTS: “ATTENTION, REWRITE DESK B.” 


RALPH NATHAN 


(Since 1932) 
814 44th Avenue, Son Francisco 21, Calif. 


$9.00 


| 


meet once a week. 


which each member bought and studied ac 


cording to assignment. Besides study of this 
text, regular exercises in writing were as- 


signed. Then in addition, each member did 
original writing of her own choosing. 
Though the teacher moved away, club con- 


tinued to convene religiously and enthusi- 


asm never waned. Members took extension 
and correspondence courses, attended lec- 
tures, read new books on technique, sub- 


scribed for writers’ magazines (4éJ with its 
classified and ever-handy market lists being 


an important standby) . 
For best workability, membership is limit- 


Fortunately, they se- 
cured, for a small assessed fee, an excellent 
teacher. who was a professional writer. She 
was a stickler about grammar and composi- 
tion, and so laid a firm foundation for the 
(lub. She selected a good book on writing 


“Although | was an established contributor to juve- 
nile magazines, | added encyclopedia and textbook 
markets through the efforts of 


7338 West Everell Ave. Chicago 31, Illinois’ 
says Catherine Corley Anderson. 

Write for her details of manuscript criticism ana 

coaching in the juvenile-fiction-writing field today! 


I'VE MADE 138 SALES 


of all types and lengths for clients. 10% on sales 
and reading fee of $1 per 1,000.for first 3,000, 50c 
each 1,000 additional. List of markets I’ve sold to 
given each client. 

JOHN T. KIERAN 
1604 Vermilion Danville, Ill. 


AUTHOR’S EDITIONS 


Have your poems, essays, etc., privately printed 
in attractive book form. Reasonable prices for 
small, fine editions. 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


| WRITE CARTOON IDEAS! 


| “BE FUNNY FOR MONEY” shows you how to write 
j and where to sell. REMEMBER only a selling car- 
| toonist IN NEW YORK CITY knows the needs of 
N. Y. markets. Sell the big magazines. 
Cartoonists needing N. Y. agent write 


DON ULSH 
| 123-35 82nd Road, Dept. A.J., Kew Gardens, N. Y. 


coin. 


SOCIAL 
Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 

lane to help lonely, refined, marriageable men andwomen 
find compatible friends. Discreet, confidential service. . . 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


$2 


ed to twenty. Before a new member can be 
admitted, there must be a vacancy. The 
prospective member must either have pub- 
lished or have presented an acceptable manu- 
script to the reading board of three, appoint- 
ed previously by the president. In addition, 
the club must feel satisfied that the appli- 
cant is in earnest about writing and will be 
an agreeable and helpful addition to the 
dub. There is always a contingent storming 
the gates, clamoring for admission. 

To stimulate writing, members each must 
submit four pieces of work each year. To 
keep attendance constant, a member is 
dropped if absent four times in succession 
without adequate excuse. 

The hour between eleven and twelve is 
sometimes used for discussion of markets 
and study of technique. But more often. 
that first hour is used for manuscript read- 
ing and criticism, as well as the afternoon 
hours, in order to cover the work written 
by members. At the close of each meeting. 
the program chairman asks, “Who will read 
next time?” There are always eager volun- 
teers, so that a program from three to six 
manuscripts, depending on length, is readily 
lined up for the next meeting. 

When club convenes, there is a short busi- 
ness meeting, then a report of members’ 
sales. Needless to say, such reports give tre- 
mendous impetus to further endeavor. Note- 
worthy rejections are also reported upon. 
The program chairman then hands out 
blank slips of paper for members to jot 
down criticisms as a manuscript is being 
read by its author, or by a fellow member 
if the author does not care to read her own 
work. When the manuscript has been read, 
the program chairman calls on each mem- 
ber, in turn, around the table. Each gives 
her comment. Discussion is lively, with 
agreement and disagreement. The written 
notes are then handed to the author to jog 
her memory when she revises her manu- 
script. It is her privilege, naturally, to take 
or leave suggestions made by fellow club 
members. This method is repeated until 
all manuscripts have been read and criti- 
cised. 

A year book is kept of all sales made, and 
it shows a consistent increase from year to 
year. The “Fiction Scribes” Club has to its 


ARE YOU A SELLING WRITER? 


\f not, my Coaching Plan will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00 


MARY KAY TENNISON 


Agent & Counsellor 
Room 724, Ninth and Hill Street Bidg., 


Los Angeles — Vandike 4661 


Author & Journalist 


credit 4a publicity writer for the Spokane 
Chamber of Commerce, four members who 
have published one or more novels, several 
members who have completed novels, now 
under consideration by publishers, other 
members who have novels in the writing, 
two newspaper women, an assistant editor 
of a New York publishing house, and writers 
of short stories, articles, and plays. Every 
member has sold. 


A&éj 


MARKETS FOR JUVENILE PLAYS 


(kd. note: In September, when we published 
the article “So You Want to Be a Playwright” 
hy Louise C. Horton, we were unable to include 
the special market list for juvenile plays which 
Miss Horton had worked on for us. We are 
glad to publish this list in this issue.) 

American Junior League Association, Waidorf-Astora. 
New York. 40 minute-one hour scripts with one set, for 
touring. 

Baker Company (Walter H.), 569 Boylston St., 
16. See regular play market list. 

Children’s Theatre of Evanston, Northwestern University, 
Evanston, Ill. Winifred Ward, director. 134 hours, best 
length 

Children’s Theatre of Richmond, Henley Rd., South 
Richmond, Ind. Mrs. Mark Kennedy. Try-outs for plays 

Children’s Theatre Press, Anchorage, Ky Full-length 
plays only. Sara Spencer. 

Children’s World Theatre, Paramount B!dg., 
way, New York 18. 1l'2 how: lengih, not more 
characters or 2 sets. Lora Stockton, secretary 

Dramatic Publishing Co., The, 1706 S. Prairie Ave., 
Chicago 16. See regular p.ay market list 

Edwin Strawbridge Prod ctions, Pound 
ford, N. Y. Juvenile ballet with some 
characters and simple sets. 

French, Samuel, 25 W. 45th St., New York. 
play market list. 

Grace Price Prod:ctions, Pittsburgh Children’s Theatre, 
6701 Reynolds St., Pittsburgh 6, Pa. Full-length plays, *o 
more than 8 characters; simp.e settings. Grace Price. 

Plays, the Drama Magazine for Young People, 8 Ar- 
lington St., Boston 16. See regular play market list. 

Row, Peterson & Co., 1911 Ridge Ave., Evanston, Il. 
See regular play maiket list. Now open market for ftull- 
length plays, only; 1'2 hour time, economical setting. 
Also in market for good radio plays for upper grades an¢ 
junior high. 

: Seattle Senior Programs, Horton Bldg, 

Annual play competition; for announce- 


Boston 


1501 Broad- 
than 8-10 


Bed- 


Ridge Rd., 
5-8 


speaking; 


See regular 


1384 Dexter 


Seattle 4 send 


ment. 
Secondary Training School, Brigham 
Provo, Utah. Try-outs for plays. 


Young University, 


OS 


Television Demands New Writers 


Why Not Get in the Ground Floor of An Entertain- 
ment Medium That's Sweeping the Country? Stories 
in Video Form are Easier to Write than Radio or 
Magazine Fiction. As We Criticize Your Script We 
Teach You the Fundamentals of Television Writing. 
Details Sent Without Obligation. 


AMERICAN TELESCRIPT INSTITUTE 
k 


University of Denver, School] of the Theatre, Denver i, 
Colo. Annual contest, production of children’s plays 

Western College for Women, Department of Drama, 
Oxford, Ohio. Try-outs for plays. 


MOSTLY PERSONAL 


(Continued from page 

in a short period of time. Magazine editors 
are quite accustomed to paying for a manu. 
script when they buy it, even if they don't 
use it for months afterward; that leads to 
the practice of Gold Medal Books, which 
now pays, on contracting for a manuscript, 
the complete royalty for a first printing ol 
200,000, and which pays subsequent royal. 
ties, if any, on print order, not on sales. 
(5) The 25-cent book is proving versatile; 
experiments now are adapting it to the long 
book (witness the 35-cent and 50-cent 
“double” volumes hitting the newsstands the 
last two months) . 

It seems feasible, from where I sit, that 
before too many years have passed we shiall 
see most of the books which have true 
popular appeal put out immediately and 


ED BODIN 


545 Fifth Avenue, New York City, 
17, Bonded agent, sells to slick, pulp 
and book markets. He has no course 
and never circularizes, but treats au- 
thors as individuals. Welcomes talent- 
ed writers only—not those who think 
they win by pull. He sells his own 
writings. Edits a magazine on the side. 


| Want to Contact 
New WRITERS 


who are interested in cashing checks of $1 to 
$100, offered every day. The easiest way to 
write for pay. No previous experience necessary. 


Send for FREE DETAILS. No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Bldg., Colorado Springs, Colo. 


1216 Park Row 


WE INVITE YOU TO SATISFY YOUR CURIOSITY 


By MILDP 
An absorbing novel of life and love when witches w 
Humphries, Boston. Or Xmas copies will be maiie 
Northbrook, III. 


FOR THE PERFECT XMAS GIFT 


about how a critic practices what she teaches and 


WHY she is able to help hundreds of writers to se'l? WHY her textbooks are transcribed into Braille? 
WHY she has lectured approximately 1500 times? WHY she is included in WHO’S WHO? The answer is in 


THE DEVIL’S HANDMAIDENS 


5D I. REID 
e hung and wenches were whipped. $3.00 from Bruce 
d and autographed by the author at Dundee Rd., 
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originally in 2 ent form; the hard-bound 
copies may bx provided simultaneously for 
library uses «© later for slow-selling status 
as we sort ov the “classics” for permanent 
and long-rar sales. these popular 
books will |}: a good bit more diverse in 
type than we are likely to think. We have 
seen that authors who get real critical recog 
nition but poor sales in trade editions fre 
quently can sell extremely well in the cheap- 
er form; magazines, partly through observing 
the sales of 25-cent books, have found that 
a large audience does exist in America for 
at least a little more than the formula work. 
Each has much to learn from the other— 
and I dwell on the magazine publishers in 
this case because the 25-cent books are based 
on the premise of sales through magazine 
channels, not “regular” book channels, and 
because some of the large magazine chains 
are taking an interest in these books (Gold 
Medal Books, for example, is a property of 
Fawcett Publications, Inc., which publishes 
such rapid sales leaders as Mechanix Illus 
trated, True, Today's Woman, etc.) 

We are witnessing the development of a 
means of producing a literature widely avail 
able to all people in inexpensive form, As 
is true of book traditions generally, it is a 
more “serious” literature, on the whole, than 
is usually found the circulation 


If You’re Not Selling, 


There’s Something Wrong 


IS IT faulty story structure? Weak suspense? Lack of 
a strong, double-stitched rlot complication? Dull, ama- 
teurish dialogue? Improper presentation? 


EDITORS seldom take time out to put beginners straigit 
om whatever defect brought a rejection instead of an 
acceptance. Young authors are unable to spot such irregu- 
larities in their own work—they’re too close to it. Even 
old-hand professionals irequently send out a desperate 
cry for competent aid when they fall into a slump 


WHY stumble clumsily in the dark? Why not INVEST 
a few dollars, find out not only what you're doing wrong 
but HOW TO CORRECT those defects? 


I WORK from a practical experience gained in more 
than 25 years of writing and selling pulp, slick, and book- 
length fiction. What it took me long, hard years to leatn 
I cheerfully pass along to my clients. Each author 1s 
treated as an individual bere; no standard procedures 
ever are followed Encouragement, understanding, pati- 
ence and priceless assistance always go to my writers. My 
work is guaranteed to improve your copy. I do not merely 
tell you what’s wrong: I show in actual illustration how 
to properly handle the defective bits I might unearth in 
your story. This highly beneficial work aids you in all 
future copy. Many clients have termed a single criticism 
‘“‘a complete course in story writing.’’ 


RATES are $3 for any script up to 5,000 words; $5 up 
to 10,000 words and $10 for novels any length beyond 
10,000 words. Send novels railway express prepaid; stamped 
envelope and fee must accompany all submissions. Prompt 
reports always made. If your story is found salable, it s 
started on the rounds and 10% is deducted from sal”s 
price. Five sales cancels handling fees 


REMEMBER: You don't 
You INVEST it! 


squander your money here 


ERNIE PHILLIPS 


Box 341 Carlsbad, Colif. 
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magazines. We must see to it that that 
tradition of book publication—more freedom 
of expression, more individuality, more qual 
ity, more liberty to speak out, than is per- 
mitted in the large-circulation magazines- 
remains in the cheap book as it developes 
its traditions. 

There is one matter which gives me seri 
ous pause: What will happen to the book 
which isn’t adaptable to this mass market 
of the 25-cent book? So tar, at least, many 
a first novel of a truly promising writer, 
even many a mature book of a mature 
writer, has not seemed adaptable to that 
market. It is possible that this manuscript 
will have a more difficult time of it) than 
ever—and its times are more difficult) now, 
probably, than at any other period for sey 
eral decades. Ht that be true, we shall be 
the losers in the publishing changes which 
are coming. Frankly, it is this matter which 
worries me. About the development of a 
strong publishing industry cheap books 
Tam most confident; but the possible plight 
for the other book, the book we are all 
likely in the end to prize and to cherish, 
worries me as much, | must confess, as does 
the horrible way in which the world 
about conducting its so-called “internation 
al” business. A.S. 


— Agr] — 
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‘The authors of the three articles on wri 
ers’ workshops have largely identified them 
selves in their articles. 

Pearl Anoe 
in) our 


identifies hersell in her arti 

new feature “The Magazine 
World.” addition to many free-lance 
travel turns out successful copy 
publicizing the state of Colorado. 


sales, she 


Clement Wood. is. the poet and teacher 
of poetry known to many of our readers as 
the director of the Bozenkill School of Cre 
ative Writing. 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Near 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


BOOK AUTHORS! 

The author of 35 royalty books and book- 
lets now offers criticism, appraisal, market- 
ing, etc. Juvenile and adult mss. 

Write for free details today! 


VERNON HOWARD 
6205 Echo St., Los Angeles 42, California 


Author & Journalist 
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ADEAS... 


(ADEAS offers you, the reader and writer, an %p- 
portunity, for a few cents, to air your wares, from 
one line to 50 words’ worth. Taboos? One: A&J asks 
that the lines here be in good taste. Literary crilics 
and agents, typists, stationers, and those who offer co.- 
respondence course have found advertising space 
elsewhere in the magazine. Rates here run 7c a word 
for the first insertion and 6c after that, for the same 
copy. Copy deadline is the first of the month pre- 
ceeding publication. Address correspondence to ADEAS, 
AUTHOR & JOURNALIST, Denver 10, Colorado.) 


PERSONALS 


SOMEONE TO CARE—That universal need. Join T= 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 

WANTED COMPLETE INFORMATION on public speak- 
ing clubs, courses, articles, books, magazines, 
mailing lists. What have you? Letter first. Hugh 
J. Savage, 737 West Elm St., Lima, Ohio. 

TRADE MAGAZINES—Business, Vocational, Diversion. 
Current copies, all fields, through ecasy-to-aqct- 
acquainted plan. Send now for List. It’s free. Com- 
mercial Engraving Publishing Co., 34FF North Rit- 
ter, Ind polis 19, Indi 7 

CONFIDENTIAL LETTER circle. No fee! Information 
free. Chaplin, 4433 Jasper St., Los Angeles 32, 
California. 


YOU CAN HAVE YOUR HANDWRITING analyzed. 
Send page and $1.00 for general analysis today. 
Betty Kennedy, C.G.A.P., 826 West Eighth S‘reet, 
Los Angeles, Calif. 


MARKETS 


101 CASH MARKETS for all kinds of Poems 25c. 
Fillers and Short Paragraphs, Details and Markets 
25c. Writers Service, Box 1355, Lubbock, Texas. 

NEW FOLIOS! 125 Paying Markets for Poetry and 
Greeting Card Verses—25c. 100 Morkets for Hu- 
mor and Cartoons—25c. 100 Markets for Fillers 
and Short Items—25c. 100 Markets for Short 
Short Stories—25c¢. Selling Tips, Submitting instruc- 
tions, included free. Complete Research Services. 
H. Bierman, 4746 Berryman Ave., Culver City, Calif. 

WRITERS, COMPOSERS: Your name on a penny card 
brings price list. Magdalene Kuhiman, 184 South 
Point Drive, Avon Lake, Ohio. 


BOOKS & MAGS 


CARTOON GAG WRITER. “Cartoonists Bible’ $2.00. 
Don Ulsh, 123-35 82 Rd., Kew Gardens, N. Y. 
= 
ANOTHER A&J SPECIAL! Three pamphlets, two 
books for $1.00! Authors’ Agents, to Use or Not 
to Use, 35 cents; Making a Book Contract, deFord, 
35 cents; Looking Back, Kroll, 35 cents; Rhyming 
Dictionary, 15 cents and Clement Wood's Hints 
on Writing Poetry, 15 cents. For the five, send 

$1 to Author & Journalist, Denver 10, Colo. 
NEW WRITERS! We'll pay you $2... See ad page 31. 
THE PLOT BOOK. Make your own. Create origina! 
plots from published stories without plagiarizing 
Mokes writing simpler, easier. Folio shows how. 
Price, 50c. Writecroft Service, Gurnee 2, ‘Il. 
USED COURSES AND INSTRUCTION BOOKS on writ- 
ing, bought, sold, rented, and exchanged. Money 
back guarantee. Smith’s, 84 Washington, Peabody, 


Mass. 
— 


SCIENCE AND FANTASY FICTION MAGAZINES, ove: 
a decade old, at 75 cents each, postpaid. All good 
condition. Derothy Boyd, Las Animas, Colorado. 
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WHO SELLS STORIES? Characters, if built plausibly! 
“Handbook of Emotions,” $1.00. Over 500 reac- 
tions, alphabetically. Humanity Studies, 164 Cedar 
Grove, New Bedford, Mass. 

TYPEWRITER PROFITS instructions, 50c. Camera- 

Journalism booklet, 25¢. Writing News and Feature 

Articles, $1. Free book list. Raloh Underhill, 

Beebe, Arkansas. x 


$250 WEEK Reported. Free book “505 Ocd Successful 
Businesses.“ Work home. Expect something odd. 
Pacific-E, Oceanside, California. 
NEED HELP ON DETECTIVE AND MYSTERY PLOTS? 
Write For Details. William H. Bushman, P. 0. Box 
436-A, St. Louis 3, Mo. 


INSTRUCTION 

“HOW TO SELF-SYNDICATE YOUR OWN MATERIAL” 
—Columns, Cartoons, Fillers, Verse, Stories, Articles, 
Comics. New 1950 Folio, staff-compiled, includes 
syndicate operation, selling prices schedule, model 
scles letters to editors, sample agreement forms, 
175 idea-sources. $2.00 complete (refundable). 
American Features Syndicate, Desk 120, 1990 Como 
Ave., St. Paul 8, Minn. 

SHORT FEATURES THAT SELL QUICKLY. Where to 
get, how to write, where to sell. 25¢. 3c stamps 
or coin. Writecraft Service, Gurnee 2, Ill. 

— 

TEACH-YOURSELF WRITING COURSES & Books, new 
and used, bargain prices. W. Heideman, Jennie 
Jewel Drive, Orlando, Florida. 

HOW TO BUILD UP A STORY—helpful, detailed, in- 
structive 6000-word treatise for beginning writers 
tells step-by-step procedure. Fifty cents postpaid. 
Osborne, 23 Green, Wollaston, Mass. 

— 

WANT TO WRITE PROFESSIONALLY and thereby seli 
as quickly as possible? Find answer my ad, this 
magazine, page 24. NATALIE NEWELL, Ghost- 
writer 

— 

SAMPLE COPY “‘Amatecur Camera-Journalist & Fea- 
ture Writer’ 25 cents. Holden, Bookseller, Ger- 
mantown 3, Tennessec. 

—_ 

WESTERN WRITERS. Know your Spanish-American 
names, expressions, slang. Correct list of 110, $1. 
References. iola Lamar, P. O. 6611, Houston, Tex. 

— 

CHILD CHARACTERIZATION DIFFICULTIES? Ample, 
authentic data, any age to 18; boys, girls, twins. 
Send $1.00 per character, stating age, sex desired. 
MEM, 7235 Hosbrook, Cincinnati, 27, Ohio. 

ATTENTION GAGWRITERS! Your cartoon gags rated, 
revised and rewritten (if necessary) by professional 
Cartoonist. Get ‘em in shape before submitting to 
editors. 10 for $1.00. Ross, 111-14 76th Ave., 
Forest Hills, N. Y. 


OPPORTUNITIES 


WOULD LIKE to correspond with someone who is 
interested in selling gags, epigrams, light verse, 
and general humor, and who is familiar with local 
and regional markets in the East amd South. D. O. 
Flynn, 2323 Garden Avenue, Klamath Falls, Oregon. 

PHOTOGRAPHS FOR WRITERS. Reasonable. Paul’s 

Photos, 3702 Lakewood Ave., Chicago 13. 
— 

500 FOUR LINE GUMMED STICKERS—S$1.00! Printed 
neatly with your name, address; any wording. 
Samples free. Morey’s, 627 Baker, San Francisco, 
Calif. 


FINISHED INK CARTOONS drawn to your gags, $2.00. 
Pencil “rough” included. Ross, 111-14 76th Ave., 
Forest Hills, N. Y. 


— 
35 


\\ > 


An Editor Speaks His Mind... 


| dropped in on a well-known editor recently. We discussed scripts 
which are ALMOST saleable. He mourned the number of excellent 
manuscripts rejected for minor defects in construction or tech- 
nique. 

“Frank, we just don’t have the time or manpower to handle 
scripts which are not quite up to editorial standards,”’ he said. 

There, in a sentence, is the most pathetic side of writing. 
You, like many writers, can be saved from rejections by sending 
me your manuscripts. If ready for sales, I'll direct them into the 
most receptive channels. If not, my detailed Collaborative Criti- 
cism will point out where your work is lacking. REMEMBER, I 
KNOW WHAT THE EDITORS WANT! 

Don’t keep making mistakes which are costing you editors’ 
checks. Send a script TODAY! 


RATES: PROFESSIONALS: 10% commission on sales if you've sold a mini- 
mum of $250 in the past year. NEWER WRITERS: $1 per thousand words or 
fraction thereof to 10,000 words, then 50c per 1,000 words—enclose fee with 
each manuscript. Minimum fee per script $3. Fee always refunded on sale of ms. 

BOOK MANUSCRIPTS. | am seeking book manuscripts to fill publishers 
demands. Send yours today for my prompt and frank appraisal. $5.00 handling 
charge. 

REWRITING and GHOSTWRITING—professional revision or creation of 
your novels, non-fiction or stories. 


Write today for free booklet YOUR KEY TO SUCCESSFUL WRITING. 


IN CHOOSING A LITERARY AGENT—WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


Dept. AJ, 55 West 42nd Street, New York 18, N. Y. 
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